ile

AUSSINO.

- http ww.aussino. net_

1116’

ZOIE / Swmﬁl

"N@‘Q?-; X,

géﬁu - :

‘t .

*" .
Cuisine

B E

Delicacies Sticking to Traditio

ﬁ#%%%%@ A

ISSN 2221-3473 .3‘1, y
> || Those Fiadiant ]

|| | || . Co-stars '

22211347004 ﬁ'&ﬂiﬁiﬂiﬂm ‘BA" D
e | o A s &




CAMPAGMNA FINAMTLATA Al SENSI DEL
REGOLAMENTC CE M. 1234/07

CAMPAIGH SUPPORTED BY REGULATION EC N,
123407

Sunta Nargherita

GRUPPO VINICOLO

CLASSIC OR INNOVATION,
SANTA MARGHERITA REMAINS DELIGHTFULLY APPROACHABLE.
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The Splendid Summer
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EXMERXR, BeinER)

With the onset of deep blue skies and brilliant sunlight, summer is almost
upon us! After a cruel winter which was equally tough for the wine industry;
spring is breaking with plenty of new wine fairs and more wine shops opening
everywhere. Aussino is as prepared as ever to continue its direction towards a

successful future.

We are pleased to be able to show you the amazing things we have done during
this time; including our unique wine culture appreciation, innovative creation
and deep passion for wine. Beautiful models, a new German wine column,
contributory articles from Aussino editors around China and interesting new wine

events:-- We are blooming this summer.
Like a rose, fashionable and elegant, this issue exhibits a special feell Delivering
cam, low-key, luxury while proudly bringing you new stories which may shock yet

also giving you intimate knowledge of the industry and always making you think!

You will be sure to remember us this summer!
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FEATURE STORY

Suzanne Mustacich

Suzanne Mustacich is an American writer and journalist living in Bordeaux. Educated at Yale University and the University of Southern
California, she left a successful career in Hollywood as a television producer and screenwriter to pursue a life in wine after meeting her French
husband, a Bordeaux Chéateau owner, in 1999. She holds a DUAD degree in professional wine tasting from the University of Bordeaux’ s
acclaimed school of oenology. As a correspondent for Agence France Presse (AFP) international, her work appears in newspapers around

the world. She contributes regularly to magazines such as Wine Business International. You can follow her on Twitter at Insider\WineNews or

contact her via her website www.suzannemustacich.com

FEATURE STORY
Suzanne’s Guide to Bordeaux

Witness Bordeaux

Bordeaux En Primeur Kicks Off
If there was one message that came through loud and clear during

the en Primeur tastings held in Bordeaux to introduce the new vintage
it was this: Bordeaux needed an early, brisk sales campaign with a
steep price cuts. Speculation, particularly from China, had driven up
prices, pushing Americans and Europeans out of the market. Chinese
investors were left with wine that fluctuated in value, mainly due to
economic conditions. Since early last autumn, a wave of cancelled
orders — alas, a taboo in Bordeaux, from irritated Chinese customers
has hit Bordeaux. It was a hard lesson for both Chinese investors and

Bordeaux, but an important one.

The main point for Bordeaux was that they could not charge crazy

prices for their wines and expect the Chinese to buy it at any cost.

At the same time, a new trend gained strength. Chinese consumers
have been asking for older vintages, ready to drink and often
more attractively priced than the 2009 and 2010 vintages. In fact,

they are looking for the same quality and value as their American

counterparts.

018 Aussino Wine Life

For the Chinese, many leamed that en primeur investments should not

be considered short-term or risk free.

Al of this came into play when the en primeur campaign started this

year. It was an exciting, intense moment.

Three days after Latour dropped the bombshell that as of next year it
would withdraw from the en primeur system, Chateau Lafite released its

reduced 2011 price, in a strong show of solidarity with the same system.

The 2011 Chateau Lafite en primeur price dropped roughly 50 percent
compared to the 2010 vintage. This was a strong signal to the market
and to the other chateaux that prices needed to come down.

“It’ s great, they came out early, which was essential this year,
and the price shows they are making an effort,” said negociant
Lilian Barton-Sartorius of Les Vins Fins Anthony Barton and owner of
Chateaux Leovile Barton, Langoa Barton and Mauvesin.  “There’ s
already been a huge demand with people calling to make sure they get

their allocations. It” s basically sold.”

Witness Bordeaux
RN : ;

Latour Quits En Primeur, Stunning Bordeaux
The Bordeaux en primeur sales campaign took a dramatic twist this

year that could signal a tuming point for Bordeaux.

On April 13th, Chateau Latour sent a letter to the negociants who sell
their wine, explaining that this would be the last vintage sold en primeur.
For contractual reasons — to avoid lawsdits, Latour needed to give one

year’ s notice.

While it* s been rumoured for some time that Latour - owned by
bilionaire Francois Pinault, along with Gucci and Christie’ s auction
house - was going 1o leave the negociant system, the announcement

hit Bordeaux like a bomb.

Allocations of First Growths are worth a great deal of money to brokers,
negociants, retallers and collectors. Traders have worked very hard for
a long time- in many cases, decades, to set up Latour’ s distribution

around the world. Naturally, they were not pleased.

“It’ s appalling,” said one negociant, who noted that there are over

350 negociants who ship and promote Bordeaux wine around the globe.

“It might work in some markets — emerging markets like China, who
don’ t buy en primeur, but it could also destroy the work done by
negociants in other markets, over centuries, to give Latour the best

possible distribution.”

Interestingly, Latour’ s decision appears in part geared toward the
growing demand in China for older vintages that are ready to drink.
Latour proposes to age the wine in their cellars and release it when
it" s ready to drink. That means that the vintages will not be released at
a certain time of the year, like the primeurs, or in consecutive order by

vintage after bottling as in Tuscany or Califormnia.

Latour is proposing something altogether different and it will take

sometime to see how consumers respond.

However, despite Latour’ s positive noises about delivering quality
vintages when ready, most people familiar with the Bordeaux trade
believe this is more of a business strategy by Pinault, and feel it will
mean higher prices for the consumer in the long run. It also means that
Latour will keep the profit margins normally split between the middlemen

and consumers when they buy en primeur and resell later.

It also means that Latour will keep the profit margins normally split
between the middlemen and consumers when they buy en primeur

and resell later.

While this might seem to make a lot of business sense, the decision
has isolated Latour from the rest of Bordeaux. It has also suddenly

strengthened the position of the other four First Growths.

“He’ s just done the others a huge favour. What used to be a five

horse race is now a four horse race,”  said a negociant.
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Bordeaux Demystified

Biodynamic Wine vs Organic Wine

Organic and biodynamic grape growing are gaining ground in
Bordeaux. The driving force behind this evolution is the concem for a
safe food, clean environment and healthy work conditions. European
regulations are also tightening, restricting which synthetic chemicals a

grower can use and how much.

In Bordeaux, most fine wine estates have drastically reduced the
amount of chemicals they use. Many have either moved towards
organic or biodynamic growing, or integrated these practices into
their estates, trying to find the combination that provides sustainable,
healthy vineyards, which produce grapes at optimal ripeness with an

economically viable yield.

Beware of the confusion that comes from the French word  ‘bio’  —
this is used for both organic ( ‘biclogique’  in French) and biodynamic.
Wine made from organically grown grapes is generally defined as
made without using any synthetic fertilizers, fungicides, weed killers or

insecticides. The government regulates the permitted products, and
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after meeting standards for three years, the estate receives certification.

In order to be successful at organic grape growing, vineyards also
have to change their approach. You can’ t simply substitute organic
pesticides for conventional pesticides. Success requires using tools
like biodiversity, integrated pest management and managing the leaf
canopy to allow for airflow and rapid drying of the grapes and leaves.

In fact, many conventional growers in Bordeaux have already integrated
these approaches into their vineyards. The main sticking point is what

to do about mildew.

Bordeaux's location on the 45th parallel in southwest France creates
ideal conditions for Cabernet and Merlot, but it's also a happy spot
for rot, mildew and voracious insects like the grapevine moth that can

destroy quality, yields and ultimately profits.

“We have to put an end to this idea that everyone is beautiful
and nature is beautiful," said Muriel Barthe, technical director at
Bordeaux's wine council. "We have to fight against aggressors. It's a

constant battle."

Organic farming offers a lot of remedies but relies on copper -- a
traditional method -- for fighting mildew. Barthe nixes that as an option

for Bordeaux.

"Copper is a heavy metal and we know it's toxic for the sail," she said.

"We are not going to go backwards."

Bordeaux’ s researchers at Bordeaux University’ s Institute of Vine
and Wine (ISW) agree. The director of the ISVV, Denis Dubourdieu
told Wine Life that while organic viticulture was top priority for
research at the ISV, the organic winegrowers dependence on
copper was not an option. They are actively looking for ways to be

organic and not use copper.

Dubourdieu is an eminent professor, researcher and consulting
winemaker. He’ s also owns several vineyards, including Chateau
Doisy- Daene, Clos Floridene and Chateau Reynon. He’ s converted

over 100 hectares of his own vineyards to organic farming.

In fact, in Bordeaux, it could be argued that winegrowers and researchers

are aready moving beyond organic in search of a stil better option.

For some, the next step is biodynamic winemaking, but this remains

a tiny minority.

Biodynamic winemaking is a holistic approach, akin to homeopathic
medicine, based on the spiritual and practical teachings of an Austrian
philosopher, Rudolf Steiner, who died in 1925. It is an ideology which
places emphasis on cosmic forces created by the movement of the

planets and phases of the moon.

According to Steiner’ s teachings, biodynamic grape growers use
nine preparations, which are made from cow manure, quartz (silica) and
seven medicinal plants.  Some of these components are transformed
using animal organs as vessels before being used in the vineyard. For
instance, a cow hom is filed with manure, buried during the winter
and then unearthed to make a preparation for compost. Three of
the approved preparations - hom manure, hom silica and common
horsetall, are used as sprays. The other six are applied to the vineyard
via solid compost. Planting, pruning, ploughing and picking are done

according to the movement of the moon and sometimes the stars.

“Biodynamics is a global way of appreciating our relationship with
all that is living, and it gives us the tools to change or rather move the
situation in the direction we want,”  said Jean-Michel Comme, director
of Chateau Pontet- Canet, which is certified organic and biodynamic.

“It can be to make the plant be more resistant to disease or to

produce better wines.”

Biodynamic winegrowers say these practices bring purity to their wines,
and that the grapes achieve sugar and phenolic maturity at the same

time, leading to a better balance of flavor and alcohol content.

“It seems to be clear that the wines of the estate have gained in
aromatic complexity, finesse and nobility in the quality of tannins,”  said

Comme.

However studies in Califomia have not shown any difference between
biodynamic and organic grape growing with respect to soil quality, yield,

clusters per vine or the weight of the berries.

Other tastings that promote biodynamic versus conventional and
organic wines do not always take into account differences in sail,

subsoll, viticulture and winemaking techniques.

And leaders at the ISVV told Wine Life that there has not been any
scientific evidence to support the claims of biodynamic winegrowers.

That does not stop winegrowers like Jean Michel Comme, technical
director at Chateau Pontet Canet from believing passionately in
biodynamic viticulture. And a vast number of Bordeaux chateaux are in
the process of converting a few hectares a year to organic viticulture to

test the results.

Time and research will tell whether there is any scientific basis for
biodynamic winemaking. What does seem clear, however, is that
biodynamic growers tend to be passionate winemakers who take

meticulous care of their vineyards, and that should be commended.
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From Bordeaux to China
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Grands Crus Classés du Médoc en 1855

1855F B RETNRE

Premiers Crus -

Chateau Lafite-Rothschild
Chateau Latour

Chateau Margaux

Chateau Haut-8Brion
Chateau Moutan Rothschild

Deuxiémes Crus -

Chateau Rauzan-Gassies
Chateau Rauzan-5eqla
Chateau Léoville-Las Cases
Chateau Léowille-Barton
Chateau Gruaud Larose
Chateau Légville-Poyferré
Chateau Durfort-Yivens
Chateau Lascombes
Chateau Brane-Cantenac
Chateau Fichon-Longueville
Chateau Pichon Longueville Comtesse de Lalande
Chateau Ducru-Beaucaillou
Chéateau Cos d'Estournel
Chateau Montrose

Troisiémes Crus -

Chateau Kinwan

Chateau Lagrange
Chateau Langoa Barton
Chateau Giscours

Chateau Malescot Saint-Exupéry
Chateau Boyd-Cantenac

[ '13[!"-—1[] Cantenac Brown
Chateau Palmer

Chateau La Lagune
Chateau Desmirail
Chateau Calon-5égur
Chateau d'lssan

Chateau Ferrigre

Chateau Marquis d'Alesme

Quatriémes Crus -

Chateau Saint-Pierre
Chateau Talbot

Chateau Branaire-Ducru
Chateau Duhart-Milon
Chateau Pouget

Chateau La Tour Carnet
Chateau Lafon-Rochet
Chateau Beychevelle
Chateau Prieurd-Lichine
Chateaw Marquis de Terme

Cinguiémes Crus

Chateau Pantet-Canet
Chateau Batallley

Chateau Haut-Batailley
Chateau Grand-Puy-Lacoste
Chateau Grand-Puy Ducasse
Chateau Lynch-Bages
Chateau Lynch-Moussas
Chateau Dauzad

Chateau d'Armailhac
Chateau du Tertre

Chateau Haut-Bages Libaral
Chateau Pédesclaux
Chateau Belgrave

Chateau de Camensac
Chateau Cos Labory
Chateau Clarc Million
Chateau Croizet-Bages
Chateau Cantemerle
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CHRISTIE’S #+1&

Chinese Names for Grands Crus Hits Roadblock
Earlier this year Christie’ s head of wine for China, Simon Tam,

announced a project to print a poster with the  ‘official’  Chinese
names for the chateaux in the 1855 classification, inciting the wrath of
many chateaux. That project has now been suspended, according to

the Association of Grands Crus Classified in 1855.

“We will not be making an official list of the names in Latin,” said
Sylvain Boivert, director of the association.  “These are brands and you
do not translate a brand. We have not translated our names into other

languages in any other market, and won’ t be doing it for China.”

This is not the first time a country has had to adapt to Bordeaux’ s Latin
names. “When we first amved in Japan and Korea, we didn’ t translate

the names. Eventually people leam the names with the Latin alphabet.”

Importers will continue to work with the names they have chosen for
the wines they sell. In some cases, the chateau has determined a
name in Mandarin and communicated that name to their commercial
partners in China. However, winegrowers in Bordeaux are sensitive to
the difficutties of finding a name that phonetically resembles the name in
French, yet is attractive to the Chinese ear. There is also a question of
length. Westem names are often quiite long, far passing the acceptable

two to three characters in Chinese.

This is precisely what happened with both the list created earlier by
jounalist Ch’ ng Poh Tiong and wine expert Li Demei. Unfortunately,
the translations were phonetic, making names like Chateau Brane-
Cantenac eight characters long! Naive as to the impact this might
have, the chateaux begin using the translations, which were difficult to

pronounce and lacked poetry and romance.

Then Christie’ s announced their list — and added the name
‘chateau’ , again making the names too long. The winegrowers grew

exasperated.  “The Christie’ s list was never official,”  said Boivert.

The Association of Grands Crus Classés in 1855 has thus decided to
stick with the Latin names. These names are protected legally in China,

and so should become reference for all consumers.

Naturally, that will take some time. If you have questions, you can refer to
the front label on the Grands Crus Classés website www.crusclasses.
com. The website is in Mandarin. The labels as well as the history of
the wines are available. Any questions sent to the association will be
forwarded to the appropriate chateau. The labels are also available on

iPhone app Smart Bordeaux. 174
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#5#%-JE70 (Jorg Philipp ) 2 fEEDegustar ( KNHEEMI ) ATFVinoraWEHESRMANENAEN. FHRLHSLFLES, B

= BRES, EVEHSRNAEATIHEMSRE. SYESMNSERT, FRATHAECHIRY, Weinfachberater IHKIATE# 2 EFHE)
*"‘” ( St RFEBI LA HEEERAE200A ) , 20054 Weinfachberater§i& B ARARNELT, STHEERECE “HRENE
A (Bioweinpreis ) * #0i¥Z%, #E. xE. FHFEEOAMNIHEERE, PARSEIDRENRBE.

Letter from Germany

JARS
N/ Text 2918-FEFIE 1%/ Translate Wolf B/Photo Messe Dusseldort/Tillmann

EENS

SEBZERFIORSINEEMERS KHPOWenEFRER, 5
PIE—#E, ProweinfRAITENEARE . EHER, BERRER—
MNMARBHREF. EBIRFBARNEEEATENRES, X
MEREZEEXHN T o

F—BPoWeNBEZTT 19945, SRMARESMERMNZ2IRAE
B, WAHBNEIS00A, YRITEE AFEXNRESE S AHR
BAEOTIVREZENESZ —

A4, 89005 ER = EAPoWenIl, SMEBI4F A, KE
BEIDIMNISIE LB E, FHAERTER, HBBER
BEEMBESHNSUE, NMIEMNELIBROEILA, LR
7%, BPOWeNXFEEMRE, STRETMNHHIRTE?
BN SREET 720w, MIINENNEE BERS#A R
BWHIAR: BROAREMESZ. 8B, BEEEREZH
Vinexpo, & EZZAFFIVintaly. RERNCHEFEEERET,
EEREWEFHF M. ARARNLYSE, Poweng EEZIE,

B8RNPERZVE] BS T IXXProWein, ff17ER—" &AL
ERFEACH M. BERTEEFIAKILEERERE MK

=g,
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L1052k, Powen—EB—1EEMNEA, BRhEESEEE
( ecological wine ) o FHZEB0FRKRIOFRYIAEE, XKEFH
BERBEMBEWHRA "GN NIHRRENZIHFESEF, AMTED
FRRE, £5FEEESREEHERE LTRSS TE, UET
REEEEEEARTRESEEBRENREE, X, £548
HEGEEEWHEEANTS, EELXEIPOWenEAETRE—1%
MHRIE, MEXMRITHNESLEELR, RESUELEH
BHRAENE, EESRANASEEELDERegel Wineimportfi
T ABemnd Linser&if 3, MR TEDFHMAILN S LHE
BT B—NRIT. BEPoOWenS# MK, RERIBERMER
X RRX HHATH RS

EMBEREREONESEEEMBELERM+05E, BREY
#HEEARE (Internationaler Bioweinpreis ) #1315 %8 & M AR
( PIWI Weinpreis ) S FE #2647, XE “Pimmif” NEHIE

BAE®, TNELEERFRNANRNEERSEBFHNIM,
LERZFZHNIERMERZAMNIE ( Cabemet Franc) . BER
( Seyval Blanc ) . Johanniter. Solaris. Regent®%, #iimmi7E
BEE. BRI XNNERERE R, XENEERA T
BEHBENZHEL, BEA T IHEE S S IRES ET AR
FHIE LT,

ProWein t 5 — g #aa 2 o 37544 ( sustainability ) o X
MEBE TS EREIEFNEENAERR, BREMERN
BB RABHBLEEBEET, BREHTHTRE—EH
AZR, MAEXBIAEBRKAT T, XK, SESHIHME
BMEE “BHATX SEMNHTS, W2 RIEBEERX
EMER, RASFEEEECEERANTBESTREEN S
HERHER
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Jorg Philipp
@ Jorg Philips is the owner of the company Degustar (Consultants for European wine) and the wine school Vinoria. He studied agronomy and
= graduated as a business economist, working as consulter for software companies. All the time wine accompanied his life, and 10 years ago
" he decided to make his passion into his work. Weinfachberater IHK (one of less than 200 worldwide). Finalist at the first championship of the
Weinfachberater in 2005. Judge at different tasting panels like Selection and Contest of organic wines (Bioweinpreis). Approved consulter

for German wines by the German Wine Institute. Approved consulter for Portuguese wines by the Portuguese wine export institute. Several
certificates for wines from France, especially Bordeaux. Creator of PAR tasting system.

FEATURE STORY
Letter From Germany

This year it has been my 10th Edition of Prowein in Dlsseldorf
Germany and | continue being excited about this exhibition every time.
In my opinion if you find a fair, that is incredibly well organized and the
overview about wine from all around the word is endless, than you are

at ProWein.

ProWein started in 1994 with 321 exhibitors from 8 different countries.
1.500 visitors accessed the fair. In fact nobody knew at that time that
this fair would become the most important intemational fair for the wine

business.

This year over 3.900 exhibitors attended ProWein and more than
40.000 visitors showed up. Over 50 % came from other countries.
Walking through the halls | heard a lot of different languages under the
visitors, but was quiet impressed, that | only saw very few Asian looking
people around the booths. Has the importance of ProWein not arrived
yet to these markets? Talking to exhibitors there was a clear opinion

about the different fairs in Europe: If you want to show up and be seen
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go to Vinexpo in Bordeaux, to Vinitaly in Italy or London Wine Fair in

England. If you want to discover new wines and make business, visit
ProwWein.

From China eight exhibitors with liquors presented their products at one

booth. So there is a lot of space to grow in the next years.

A big theme at ProWein for at least the last 10 years is ecological wine.
In Germany at the end of the 1980s and the beginning of the 1990s
ecological wine was not a highlight at all. Wines that where made like
this where only bought by so called “Green People” . At the end of
the 1990s ecological wines won so many competitions in Germany that
non-ecological wineries started to wonder why. Nowadays ecological
products are a huge market in Germany. So huge, that Prowein made
up an own hall for it. But the hall was so out of reach, that exhibitors
where really upset about this fact. Talking with Bernd Linser, the
responsible of Riegel Wineimport, the largest importer of ecological wine

in Germany, he forced the organizers to give Riegel a space in another

oy

MOUNTAIN

hall. Next year Prowein will grow again and make a new split-up for the

countries in the different halls and for the different themes.

Different wine competitions also focused on ecological wine and the
varieties around it. Interationaler Bioweinpreis (Intemational competition
for organic wines) and PIWI Weinpreis (Competition for resistant
varieties) are held every year. Something very curios are these so called
resistant varieties. They have a special resistance to disease like oidium
and peronospora. Cabernet Blanc, Johanniter, Seyval Blanc, Solaris
and Regent are only some the names behind these varieties. Germany,
Austria and Switzerland are the classic countries, where vine growers
try to find new varieties to make the wine world more versatile and find

special types for this extraordinary climate.

A quiet new term related to wine is sustainability. This comprises
all the energy used in the wine production, including the transport
to the consumer. Good part of the employed energy is for the
transport, so the bottle is a fact that uses to be underestimated.
In the next year there will emerge more wine growing regions with

“Zero Emission” and similar. This trend is really worth to keep in
touch with, as every year more goods are shipped around the world

causing CO2 emissions. i
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The Farmer of Chateau Angélus
kB EHERRE

An Interview with Hubert de BouUard
iFHubert de Botiard

X/Text Wolf F&/Photo Allen

TE P E IR 2 BRI 4 R, DURHRI R —TAC@ARAEHA A TIPS . R R E
K HAETE B HURGAE R B s SR, BRARMBURF AR SAT, A AR A e B AR . BAAKR LSO N BT
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( WL=Wine Life HB=Hubert de Bouard )

WL: BRINIAESX EISR? ENgRana?

HB: 2, BNRIFERZ, ERBREZZRLE T EHEBRE,
BARTHEF—LA, ARNEARAELFEEAZSHENEEE,
REMEZERALGE; BRNAESHENSZFEHRVSL, BB
HZEhELETE. BEFEM. HETREEZEMRL. =
o PEZMERILFHER,

WL: B GRAKHERHT, 2FRIVE,

HB: HE—XkPER1987F, B AEFEREAEREFEOEE
Bo C002FHBRAAE, EARREXBFEALE—LIFEEE
Z0EN. MBZERABTERENHE, SEESE. i
FERETHREERAMRNEAFGENRATS, BFERES
2R T

FERE—1EANTY, HHIERFE—RA. EBRIILTHE
177 RETBEEINEHMEFEAN BRERRNEENZIE, BN
RizBE, GEHL—MEHR, ﬁﬂ%?ﬂl]ﬁﬁﬁfﬁﬂJT%’iﬁ%%ﬁ
%EE’]ET i —EeZ EFEE . REFFU, —

7fﬂJ |6, B, SWHNESBBERRES BRI LG, %’
-, Angelus%ﬂ]wﬁﬁz%ﬁ FHER, fﬁPlE ZRBEES. H
R, RNMEBENENFXRRE, RELHRE, £MtbE—H,
E, BNAESHEREVHERAE L. *HELRXERNH
NAREAB . #HEXR, RREAFFHBENNELETE
WRET o BREAEFHLRAHE, BRAFEHEELRES
e NBR%EE,

* ||| | I
‘ q -‘ s =
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WL: BAEBR—KPENEMNSE, bnEEs, o TR
ASHEREB, BREXNERN@?

HB: Hés ﬁj}{%ﬁ%%:imo é@j@o

WL: B27ERAERE (Sant Emiion) HAEKKE, BAKEHE
FIRERBRETH/LML, BEERRENIAERMM ™
RNE&ER?

HB: &%k, MEZREENLTE, BNZIERMI7S2ERMAETEE
XE, FREBEEHAEKK, BMNTUEFKREEFREREH
H X LER—TF, iELZFMNEEMKX (Merdoc ) ki, B
Tk, XEXBHEERSNEALESRANMT, BENE
HRBETHENRTR. B, A1l EXKEE, gEFE
HEARKRE, —RE—ARUNRR, REMNEFEEE, BHF
HE, WTHERRE, BeiTE—V, TERRSKFHSR
B, ZIFEZEZNEREAITENIe Peynaud, #RENE, H—HEHIAS
BERM KRR, RESNIATEHSIEEEETE, HIRRR
BERXN—T,

BARRAREZRNHOTA, BIRNMBMNOEBEESEES
[ ARMERBET /N, SHECKRZEREREANER
=7, BN (EE) FE250H, BafiE—15%8BE
ER~BRAE0A M. BTN ETERMTMAKE, RIK
HERIMTIEEER (Merot) F3EARLN#E8 ( Cabemet Franc )
BREBNOSBEEYE, OEBMLEEES M. BEEBEXIR,
BTN ZAEEBEBENREENFIEERE “BRA
i, MeEREZTM. ARSHE, FMEFTHNKERIENE
IR ZRIRIFN,
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MRZRALRIE, BEWZEREENRREGHRIBA TR
RESHRM, RELABENANERZALE, RTUASU
BMAEE, METAARR. AXREEDBE—1F, HER
REZEER, BRR/N. AXEITA—H, RITURASUE
E, BEUERARTEIEENEA, RNEEEEEEE,

HROETE, RABR—ESAARKRRE —PETRERBE
FEBRERAN . RERENMUERREXFHLIRE, mAHE
hiRME S, HEEESHMERGTELRE XHBRL, REHR
HEREIMEE AT o BINEMERE, FAESeror, FAIAN
THESRIR, AMBMENNESERI, RAREZAXEER
MR R REDTA,

WL: UEMERREME D, BAAHANBEESHEAIIAERE
TERE—RALR?

HB: SHEURESFHNARRNE N, EXLE, #1%. BER. 4
AZTHRZTLE. MESHERS L, SEENHRERER
AIEEE—HEZMNNVE. ETHEBIAAMNRE, FHEM19855F
MEMEENN S HITHREIESN, BRE FTEitiT ANE
B, fEEENEEEHRTH T ARMOFRAH . WRIRH
BHEIEAEMteror, TaAAHEE0RICOFMR ENDEN RIS
E2l A e N7 A

WL: fEAZIRBE, BNRADEERET(ED?
HB: 2. M KR%LILCoralie 2EEMENIT, EERMNEF

Jean-Bemardth H N EBEER, HECATREMTRE . %
TEME, BEKE T R AEYERNEREChateau La Fleur du
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Botiard F1Chéteau Bellevue, JEER— XX EEFER, WET
MERRESHELREEER. BEREARATEERE, I
FNEEEE AT, LELNPEEEETREN,

WL: BRI ARG — L F R P EEED?

HB: EEIRREX M, NEHBTEREEBETEEEN
FRBBIE e ARSI KEAEEAE, EMRF FAMEA,
HERERAELRN, FEFAKEBRIERENER., TER
K, BEMEZHNRL, HRGRRDE—EsRIA— LRk
BBREE

WL: &5, BTN — TRRZM201ER, BHER—LLEE
WIBRATFFIEKER, SIRBARED?

HB: HAMBILELRE, YRNBMNEUAER—PEANE
B, RA20NMFENEFTHIATEF—HNSE, FHNEXRAH
B, BNBEHF TNERERTESFHR. EERAXUNETIHE
ERENRAT. ERPORSIRIET, REARWEEREZWAK,
BTORN, BERAERAHCEARER TIEFNET. KSEER
ZUAFEETX, WRBAHTFORHE, E108108R1/EER,
ESWENRR, RMNMOB208 KSR, 10A8HK ERE—H
BRI, FINHERBRALRH, B—IERTFHNED.

BREEMS, FAN0NMENTURE 7" F "Ry , 2K
ERURATERNE, 201 THMHEERET INE2001. 20065
AL, MAR, EAREEFN2000F0201 01X B MEMIRE, EhE—
M ER . IMERT ML EFEETHHEEN, HHT
BEEEMNE—MRIFNER, BA—E23—MERHED.

The Chinese word for "farmer", in an era when China
embraces modernity and globalization in full gear
as today, seems to bear a slightly twisted meaning.
In China, "farmer" is a large, vulnerable group of
people who mainly receives media exposure in
two occasions: expressing sincere gratitude for the
government's relief efforts or, though less often,
expressing rage towards local corruption in the form
of mass protests. Although most of Chinese urban
residents have only left their rural home for the cities
for a few dozens of years at most, they have learned
enough about all the negative implications about
being a farmer in China: lacking of proper education,
narrow-sighted, conservative-minded, timid and
burdened by the land and its meager produce...

So, when Hubert de Boiiard, owner of Chateau
Angélus, a silver-haired, humble gentleman with
a heavy accent, vigorously referred to himself as a
"farmer", this interview became an exploration of the
alternate meaning of being a "farmer".

( WL=Wine Life HB=Hubert de Bouard )

WL: So you've just returned from a wine event in Wuhan. How do
you feel about it?

HB: Yes. | was deeply impressed. A lot of people attended the wine
dinner last night. | got to know some people who are very familiar
with Chéateau Angélus and already have Angélus in their cellar, while
also some people knew nothing about Angélus but fell in love with
it after the dinner. The event was very successful. Next | will go to
Foshan and Sanya. China is such a large country.

WL: You seem to be very familiar with Chinese cities, because your
pronunciation is quite good.

HB: Well my visit in China was in 1987. By that time of course China
had nothing, no imported wine at all. Then | visited China in 2002.
| felt something really important were happening in this part of the
world. So after that | began to promote Angélus wine in China and
soon | started the cooperation with Aussino. | trust that the Chinese
market will soon become the largest market for the world’ s top
wines. Maybe it already is.

China is a huge market, especially the young people. Last night |
was surprised, shocked because they were all young people! Very

young people, including the Aussino manager of Wuhan, who is

an Olympic champion. If we help them to understand the origin of
our wine, because wine is a dream, they will certainly love the wine
culture. | am very optimistic. It” s the beginning of everything. First,
Angélus has a golden label, which is well received among Chinese
consumers. Then the Chinese name. You translate the name as
Jin Zhong, the Golden Bell, right? | heard it all the time last night
and apparently it is already well-known here. Of course | know
the Chinese names for Chéteau Lafite Rothschild and Chateau
Beychevelle are also very good. So is Angélus. And, we are also
connected with the James Bond film. | think Chateau Angélus
is now among the most well-know wines from Bordeaux’ s
right bank. But | fear that the right bank wines have been
underestimated here. Yes the left bank Bordeaux wines are very
classic but the right bank wines have yet received full attention that
they deserve.

WL: Maybe one day some Chinese film director, like Jia Zhangke,
may feature Chateau Angélus in a Chinese movie. What do you
think about that?

HB: Aha, I’ Il be more than happy to see Chateau Angélus in a
Chinese movie, absolutely.

WL: We know you’ re born in Saint Emilion, and your family has
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lived in Saint Emilion for centuries. How shall we define Saint Emilion
and its wines?

HB: You’ re right. I’ m a native of Saint Emilion. My family started
in Saint Emilion since 1782, and | was born and grew up in the
chéateau. To define Saint Emilion we can compare it with the rest of
Bordeaux, especially Medoc on the left bank. Since ancient time
Medoc has been heavily invested by the rich people from Bordeaux.
The chéateaux were owned by bankers, lawyers, businessmen
who lived in the city. But in Saint Emilion it were the farmers who
owned the vineyards. Generation and generation of farmers.
They live in the chateau. They take care of the vineyards. They
take care of the vinification and everything. | studied winemaking
in the Bordeaux University under the famous winemaker Emile
Peynaud. You know | always consider myself as a farmer. Just
two weeks ago | was working in the vineyard and the cellar,
deciding on everything on winemaking.

I’ m not saying that we are the enemy of left bank, but we are
really very different. The vineyards in the right bank are all very small.
Chéteau Angélus is one of the largest vineyards in Saint Emilion.
Our production (of the Grand Vin) is fifty thousand bottles. But it wil
be three hundred thousand bottles for an average chéateau in the
left bank. Our soil is mostly clay and limestone, and the varieties
are Merlot and Cabernet Franc. These, including our weather
conditions, are also different from Medoc. As for the wine, maybe |
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can say that Saint Emilion wines don’ t have the broad shoulders

that Medoc wines have. They are more soft, fine, elegant, with
unique freshness and spiciness.

Talking about similarity | would say farmers of Saint Emilion are more
similar to the Burgundy people. If you have been to Burgundy, you
will find out that people there are very kind and friendly. You can visit
their vineyard, visit their cellar, and talk to the chéateau owner. You
can also do that in Saint Emilion. Both are family-run vineyards,
and both are small in size. It’ s totally different in Merdoc. You
may be able to make an appointment for visiting the vineyard,
but you probably won’ t see the chateau owner. Only the
manager of the chateau.

In terms of winemaking, | was and | still am considered as
one of the leaders in Bordeaux to adopt new approaches and
techniques to make wine. Why? It” s not only because | studied
winemaking in Bordeaux University, but also because | learned a
lot in Burgundy. Before | took over Angélus | visited Burgundy for
a lot of times. Many Burgundy winemakers are my friends. You
know, we are farmers, we understand terroir, we are close to the
land and we are also close to the wine. | feel there are a lot of
similarity between Saint Emilion and Burgundy.

WL: When do you think Chéateau Angélus will be promoted into
Premier Grand Cru Classe A, with all its superb quality and potential?

HB: Angélus certainly has the potential. As a matter of fact, in
London, Paris, New York, Angélus has been in the top one or
top two positions in wine contests, grand tastings and blind
tastings. | joined the management of Angélus as a winemaker in
1985. But the real big changes, major investment, work in the
vineyard and in the cellar, began in the nineties. If you really have
a unique terroir, it will take 20 to 30 years for your wine to fully
show the improvement.

WL: Do the rest of your family members work in Angélus like other
family-operated winery?

HB: Yes. Closest to me is my oldest daughter Coralie. And then my
nephew Jean-Bernard helped me in management. I’ m in charge
of vinification and promotion. Besides Angélus, we also bought
Chéateau La Fleur du BoUard in Pomerol and Chéteau Bellevue,
which is a Saint Emilion Grand Cru. Now they become very famous
in Bordeaux. The family business is good and we need to work hard
to introduce our wines to the Chinese consumers.

WL: Have you considered acquiring any outstanding Chinese winery?

HB: Not really. But | think | would serve as their wine consultant first. |
don’ t like to work with large scale winery. Like | said | would much
prefer cooperate with small but top quality winery in winemaking.
China is large and there must be some outstanding terroir. So |

believe it’ s only a matter of time for China to see some really top

quality wineries.

WL: One last question. What do you think about the 2011 vintage?
Some news report said some Bordeaux wineries were forced to
start harvest earlier due to unusual climate.

HB: Well it was unusual at the beginning. We thought it would
be an early-ripe vintage, because the spring of 2011 is so warm
and hot. When the summer began we thought the grapes would
ripe earlier and so would be the harvest. But it turned out that the
harvest began normally. The summer is OK, not too hot and not
too much rain. When September began the harvest is decided to
start on normal schedule. For most of Bordeaux’ s red wine region
the harvest began in the middle of September and ended around
October 10th. As for Angélus, we began to harvest on September
20. We harvested the last batch of Cabemet Franc on October 8th.
So Ithink it” s an average vintage.

In terms of wine quality, 201 1vintage should be described as
“good” or “very good” . It all depends on your location. | think

the overall quality of 2011 vintage can be compared with 20071

and 2006. It was a good vintage, but of course not as good as

2009 and 2010. This may be exactly what the market needs.

The market may need a very good vintage, but not another
“Vintage of the Century” . '
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In May 2012, the spotlight will land in Hong Kong -
VINEXPO ASIA-PACIFIC 2012 will be held in Hong
Kong Convention & Exhibition Center. In March,
the president of VINEXPO ASIA-PACIFIC 2012 Ms.
Dominique HERTARD DUBREUIL and CEO Mr.
Robert Beynat came to Hong Kong to hold a press
conference, releasing the latest information of this
grand event.

HK, Best Venue for VINEXPO ASIA-PACIFIC
Since 1998, VINEXPO ASIA-PACIFIC was first held in HK. A decade

later, HK annuls the tariff of imported wines; HK has gradually
become the regional hub of wine with stimulation from the fast-
growing China’ s wine market. In 2012, VINEXPO ASIA-PACIFIC
attracts attendants from all around the world. According to the
prediction of the organizer, the 2012 exhibition will set a new record
in the number of visitors. There are exhibitors from more than 30
countries. The exhibition space is expanded by nearly 25% to
10,500 sg to accommodate exhibitors.

During the press conference, Dominique introduced that French
exhibitors are out in force, including a range of prestigious
chateaux such as Baron Philippe de Rothschild, Faiveley, Nicolas-
Potel, Champagne Philiponnat. New world wines are also
mounting determined marketing campaigns — with South Africa
and the US more than doubling their total stand areas, Australia
reserving six times the space it last occupied, new Zealand
mounting a dedicated national pavilion and Chile occupying a
formidable 700 sgm of stands. Chinese exhibitors will present
their wines during VINEXPO ASIA-PACIFIC to seek for distribution
channels all over the region.

Dominigue also points out one of the key factors of choosing
HK as the venue is the visa issue. “In 2000 and 2002 we’ ve
hosted VINEXPO ASIA-PACIFIC in Tokyo. But we prefer HK
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because it is much easier for exhibitors especially one from

mainland China to get their visas.”

Prediction of Wine Industry in Mainland China & Hong Kong
With the great effort of the organizers, VINEXPO is more than an
exhibition. Report released during VINEXPO provides a strong tool
for wine & spirit profession for their reflection and planning. Such is
one of the keys to the success of VINEXPO.

One of the main purposes of the press conference is releasing the
latest report of the 2012 VINEXPO ASIA-PACIFIC. This detailed study
on world wine and spirit consumption, production and worldwide trade
is commissioned by VINEXPO from consultants WSR (The Intemational
Wine and Spirit Research), together with a 5-year forecast up to 2015,
in which the wine market of mainland China and HK is the focus. The
study covers 28 producing countries and 114 markets.

The study places China ahead of the UK as the 5th largest wine
consumer, with the United Sates on top ahead of Italy and France.
China is also ranks 6th wine producing country. The study found
China’ s wine consumption, including HK, grew by 33.4% in just
one year from 2009 and 2010. It forecasts 54.25% growth between
2011 and 2015 — the equivalent of a billion more bottles.

Among notable trends identified in China, red wine accounts for 91%
of total consumption, but a 19% increase in white wine consumption

in 2011 from 2010 indicates that Chinese drinkers are growing
fonder of whites. In the meantime, imported wines accounted for
15% in 2010, with France the leading supplier, ahead of Australia. In
value terms, non-Chinese wines represented 37.4% of total sales.

Bolstered by strong fondness for cheap local spirits, China remains
the largest consumer of spirits in the world. But growth is expected
to slow, as wine is competing more and more with local spirits,
especially Baijiu and Moutai, as gifts and at banguets. China is
nevertheless forecast to become the world’ s largest cognac
market by 2016 or 2017,

For the zero-tariff policy for imported wine in HK, the study treats
HK as an independent region. It is shown that for the past five
years HK emerges as Aisa’ s wine drinking capital and trade hub.
The study found HK’ s average adult consumption of five litres a
vear is the highest in Asia — more than twice the average in Japan
and Singapore, and four times the level in mainland China. French
wines are most popular, accounting for 28% of sales, ahead of
Australia (20%) and the United States(11%). Hong Kong’ s taste for
sparkling wine and champagne is even more cause for celebration —
consuming twice as much as the rest of Asia combined!

Since scrapping import duty on wine, HK is also firmly established
as regional hub to the booming China/Asian market. Latest wine
import-export figures revealed in the survey, for 2010, show HK

re-exported two million of the five million 9-litre cases imported —
meaning 40% of wine is shipped onwards.

A note-worthy trend identified by the survey is that consumers
worldwide are becoming more discerning — tuming their backs on
cheaper wine and opting for pricier bottles. A strong indicator is that
the market for imported wines is growing twice as fast for domestic
wines. Almost one in four bottles consumed worldwide is imported,
following a growth of 7.83% in imported wine from 2006-2010.

A Diversified VINEXPO
As above-mentioned, VINEXPO ASIA-PACIFIC is more than a wine

& spirit exhibition.  “During the 2012 VINEXPO ASIA-PACIFIC, we
will hold a professional tasting class. Students finishing the course
can get qualification. The course is around three themes, including
tasting, wine-food matching, and sales and marketing. All three will
be hosted by experts of the fields. There are four course during the
exhibition so to allow more people can attend it.”

Apart from the courses, there are lectures, seminars, and key note
speeches of different topics — wine auction, wine region tour, market
analysis, wine-food paring. One also cannot miss the tastings of
different company, brands, countries, regions. Of course there will
be event of sommeliers. All in all, the 2012 VINEXPO ASIA-PACIFIC
makes great effort to a fully showcase of the charms of global wines
1o its exhibitors. 174
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German Wines Go Red
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52 Wirttemberg
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%ﬁ WINE MAP

Talking about German wine what comes up to your mind first? For
sure Riesling and of course Eiswein. But what else is there in Germany
concerning wine? Well let me say, that 36 % of the vineyards in
Germany are planted with red grape varieties. Never drunk German
red wine in your life? Then let’ s start with number one in red which is
Spatburgunder: You may now this grape from Burgundy where it’ s
called Pinot Noir. This is exactly the same grape and over 10 % of the
whole vineyards in Germany are covered with Spatburgunder. Next
in line is Domfelder. This variety has a lot of color and fruity notes. Like
most of the other grape varieties you can make something exceptional
out of Dornfelder by harvesting small quantities and working on
high quality. But also you can do a colorful wine with absolutely no
personality, because Domnfelder allows in the vineyard to get a lot of
grapes and still keep the color. Other varieties are Portugieser, Trolinger,

Schwarzriesling (Pinot Meunier), Regent and Lemberger.

054 Aussino Wine Life

And this is the theme of the story: Lemberger. Lemberger is not a
German variety because its roots are most likely to be in Austria,
where it s known as Blaufrankisch. Also in Hungary this variety
is known under the name of Kékfrankos. In the 19th Century in
Warttemberg an association proclaimed the need to introduce
grapes with higher qualities in the region. This is when the story of
Lemberger started. So in Germany Lemberger is related with the

region of Wurttemberg.

Wirttemberg is located in the south western part of Germany. To the
west is the Rhine valley that makes border with France. To the south
are the Lake of Constance and the border to Switzerland. Not to forget
the capital of Wirttemberg: Stuttgart. On the first view this city might
not be so interesting, but knowing that Mercedes Benz and Porsche
are made in Stuttgart, shows the importance of it. But let” s go back to
wine. Wlrttemberg has a percentage of 70 % red grape varieties. First
of all is Trollinger. The wines made of Trolinger are in the most cases
light and easy drinking. Wines with more intensity and aroma are made
out of Lemberger. Wirttemberg is divided in two parts the so called
“Unterland”  which is the part up to the north and the  “Oberland”
the part to the south. Climatically this part of Germany is a bit hotter
and with more sun than northem parts. That is why red varieties find
perfect growing conditions. The landscape is from flat to undulate
and near the river Neckar really steep with terraces. These terraces
make the landscape something special. Driving along the Necker is

spectacular and gives an impression how much work wine making is in

Wirttemberg. Two characteristics influence the work of the wineries:
Almost no possibility to use machines to work the vineyards and
really high expenses in maintaining the dry stone walls of the
terraces. These walls are a unique way of architecture and where
spread to different wine growing regions in Germany departing
from Wirttemberg. So you need around 12.000 Euros per hectare
and per year to keep these dry stone walls in perfect conditions.
Wine making in Wurttemberg is characterized by cooperatives,
which handle 80 % of the grapes. Small structures conceming the
winegrowers and a lot of them do not own more than 1 hectare of
vineyards. This situation makes it necessary to bunch forces and

create cooperatives.

Pfamfum—k’é&ﬂﬁcﬁe

LEMBERGER

But now we go for more information about this wine growing region
and from some of the known wineries. Wlrttemberg has 11.400
hectares and this means over 11 % of the total from Germanys
vineyards. As mentioned 70 % are covered with red varieties and
the people here love to drink their own wine. Only a very small
percentage is exported in Germany and almost nothing outside
of Germany. Except the big cooperatives like WZG, Brackenheim
and other ones, the average size of a winery in Wirttemberg is less
than 10 hectares. So the structure of the clients is normally like this:
Biggest amount of clients are final consumers. The visit the winery
and buy the wine directly. Most of them are from the region of the
winery. Only if the winery is one of the very know ones, like the
highest rated Weingut Gerhard Aldinger in Fellbach, the consumers
may come from other regions to buy the wines. Aldinger is one
of the pioneers in making high quality wine in the region. Weingut
Dautel from Bonnigheim had always a very individual way in making
wine, with a lot of experiments and the will to make his wines stil
petter. Weingut Wohrwag with exceptional Rieslings in Wurttemberg
which are unusual for this soils and a bit hotter climat. Next big part
of the sales volume of the wineries is specialized wine stores and

one part could be supermarkets.

But back to red wines and especially to Lemberger. The most
important competition for Lemberger ist the so called “Vaihinger
Lowe”  (Vaihingen is a city and Lowe is Lion). All the producers
of Lemberger in Germany send their wine to this competition, to
face up with all other wineries. The interesting part about this is
that Lemberger gives you a whole bunch of possibilities to give the
wine a different touch. First are the dry Lemberger which are made
with no oak or only in big barrels. Winner in this category was the
Lemberger “P” from the Fellbacher Weingértner. Second was the
Weinkellerei Hohenlohe, third Weingut Wachstetter. Next category is
the semi sweet wines made out of Lemberger. In Germany drinking
wines with a certain content of sugar is quiet normal. It gives the
wine more aroma, because sugar boost them up and the wine
is softer in mouth. Winner was the Genossenschaft Heilbronn,
second the Genossenschaft Heuchelberg and third the Weingut
Laicher. The category of Barriqgue aged wines shows the immense
potential of Lemberger. Structure, taste and enormous mouth feeling
characterize these wines, but always keeping an elegant touch
as well as round and smooth tannins. Winner was Weingértner
Cleebronn-Guiglingen, followed by Weingut Plag (the exception
because he is from the winegrowing region of Baden) and the third

was Herzog von Wlrttemberg.

So Germany has a whole lot of different wines for the wine lover.
Most important about this is to stay curious, so the wine world wil

surprise you again and again. [
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RN FFEEEXERRALERER, HAAMEXAR
MRAEEEE, a8aali s —EEE R AR
IR, B EREEME NS REEEAS R
e mb AR EE—HIt RE&HMNESR. "Pas de bon
vin sans bons raisins' (it R B A EM S mADE) . A
19925 4R, EXEBERXBEDD NFAHEEE,.

J )b/ Guangzhou B 5vl/ Nanjing PiZevl/Xi'An

83 i 87 | 7

&)

) 4

Omas OREs

) 4

£ e
e BH S 15
EHENBERXER, FERE, —ORTNEEE
s R RAK KR AKREE QR R
Ko EREFRIZZNEESTE —RISERARE
R, BEWFEE, ERNEREHE N e,

REEX
FERSHREKRDE, Rz kAR EEE
JHER AR RS HORR O, BEORE, BEREED
RAARIRIT T T, RS BT R— FoNG
WEe, hEEESALD,

RIRAERE

RRRREEREENEARIFEAE, S
TIERRFRARK AR B =ERO
BREANBER, ABAMNLETHFRKRHE, T
RAENRRBSHIN ERARE,

RERE
BRRESHRBNEESKBREE, ERTH
BREARZFEZAE, FmTERAZMNOK, &
BRI thit ) T BRI R AR, BIRTIZRN
BERAFERIENO K.

RIRIEC
SRR IR A DU R, TRRIAE
RBENRPHRREE THEAE, R
ESREMNRFESERF, Mo, ERHFEHRD
Rkt T AR o

o =]

(R
WHONEESERREEEREEANRE, Nt
ERERIEFEEOR, BARIREE SR
SAHT N B RIER, WANERRTE
VR ES RS N AR E ORI ESE .
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Domaine Faiveley - Mercurey

Rz ( ERBF ) O

SEMIZ: ¥341

9 VY22 i 32 A

Saint Clair Omaka Reserve Pinot Noir

BEE NN EIELT
SEMIE: ¥415

R Iz Kl

062 Aussino Wine Life

= b ™
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]

KEE=FRNNEE, WETERANLERRE. BT
MEMAMER. EHFER, HHRT, FEF, REF
Bo X—BERAT "FRAE" (MR, BREEK, W
BTREBNFROR, ARERBELTHE, NMZANE
RESEREFIRD LR

A B EER B AERRMAEAEWN. AEMahR
HEBE, ERRBLRFI0ZARMNEERE, LFeI
EMHAEZHNEEKX (Coted’ Or) REEHNEKX (Cote
Chalonnaise ) , AL EX0ATMMNBEEEENLN 2 =
MEEEESFSHEES—RAHEESER, UXKHETE
MEFEEXBZHNM T, AAXAXEWHAE~RHR, 8
85% KB BEENEBE, XHFEENS KB TIAR
MRESARANTERSE 5, B1826F 8 ES, BEMR
W3R (Erwan Faiveley ) 8,

J )b/ Guangzhou B 5vl/ Nanjing PaZevt/Xi'An

85 i 83 | 72

FHERANEES T2 55mNERRIT— =R

FHRE sE B BT m E’]ﬁiiﬂﬁmﬁﬁﬂ%?ﬁ’bﬁ% 55,
HAETRNET ZHENRIL AFERAEGAETS, BIK
T, BT, TEBHENBE, AR, TEEIR
IR BN RS REE, BERREEH — 2 A5 AR
MMHE R ART5 58 AR 22BN T TR BRI ER
ARV DD AR SRR A B

12K

==
a

NBEREFAZAMEEN. KR NIRFEARHEN
71 (Sinclair ) RIEREN—REERE, ERNFEAAT
LREHBAEBLHZA (James Sinclair) , T&
Bei R AR (Sant Clarr) » 1978EE AR W
=BV RREE, RRFEEE (Neal ) FRBF R H
( Judy Iobotson ) ERHFE T, RIFHMRE, MI1RE
REGELELBAE, FEREMANEEES BHMA
#, TRREQIECHEZV, B HEREIEE,

-

J ¥/ Guangzhou B 5ivl/ Nanjing PiZevl/Xi'An

92 i 86 | 85

=

=

) 4

Omas OREs

) 4

IL,\ %D \l:b

BREATERRBRORER SIS E, HER
TR, REBNEROBEAE, KIEH
HESENRARESESEBASERARK
BEREAE,

B )
FEHC

R, BOBSIE, B TR, AR
BRHORERM S LRAE, EOOBESE

B, KRS L TERGENSS, ARbAS
B, R T4,

TR
ERREL, HEEIZARINREER T ERREN
AR, mMEBHAREHAERNERTES
PR, MENBETBTHTNAEE 8
Bt

E//\$EE{

TBRIRR T T —LLHRR, NEIRFIE
AR BRSIDERTEE. T YIRERBAER
& EAORRIL, MRMERREORER, B
BFERABATR—LEAE, ZEKREIER,

it 5
BRERANORBRAE L T ENER. S5
BT A AR R RARA R AR, TR
BENIGEESRT S DR, TR
ERA AT ST

D,uéZLk

— S E) B B M N B SRR (LR
Kﬁ%,@&E$$ZMEWT%M¥%FEH
OREHE, MERNORIIERNEN K
& R T BRI O B

IJ
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Nicolas Potel-Savigny-Les-Beaune ler Cru
HEEE (ZFEFNEE—RE )

— P

AN K]

SEMIK: ¥472

@ v R

Rockburn Pinot Noir
dAPAENEEFLIEEH

SEMIE: ¥539
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o

BE—NWHEME, HEEENAK, RERERND
N ZENAEKERRK, HHBERFHREE A,
Aux Serpentiresig XHF FEX AN EF - —HHE
Ho NEXREIM T, BERAEFIE H = EERNE
BRIZFKRES, FHLBRFHNE, ELEEEND
BB, AAREL BMERLE!

ZBERBEERRBN NS EEER, BEAVEED
BEEBEITESFRHLECHNE B, BFH
CHEEMSE N, MESLER10EEMEREKFA A —FHEIR
HHFE, HEAFE BRI NREXFEREE
( Gérard Potel ) IHS THK, BRNEEEMRMES
BB A, NEREERZEE (Nuits-Saint-
Georges ) Wiz 7 BEHAE, FEZET TERAZRMIN
RIENES, BT ITZERaaRENENEA,

iz BiX Lt A SRS B C mERE.

J )b/ Guangzhou B 5vl/ Nanjing PiZevl/Xi'An

83 i 9 | 78

X—FREFE=MNNEEECEZMRERL, THERI
BREFMAERES, BHEFHNERKTHE L
SNHFEREFMYPIR, FBNETHRESMHRERN
RMKo

NEERAABEMNEII M, BRINMEE HBER
59%, AAHEENEEIAE B2 ERNEMN~5, %A=
EHM—KNEE, 2 MFNEEEERSUEREEE
REMRISENE, EFAZNINERGELTDEM,

JJH¥h/ Guangzhou B 5ivl/ Nanjing PiZevl/Xi'An

88 i 89 | 8

&)

v

Omeas OREs

) 4

M2 1

BT HEAT ARESAERROOR, 05
GRS ARAE R 2R, (R EREA
BR, TEALEKORENFE, X0
ERRRRGTE, ERRNOETEE,

L
2 E PR
FRERBERA T ERNET, SXRARALHEN
BEEREE, MR 8N BENEHEEHE
B, BRZIXFFEHEEA O RHBREHN A K RSHE
SKIEERO R,

— V-2
[ Bty 1
ORBREERNABNER T ESKAEIZR I
TR, BEMEAREEENABEE AR
X, WHHNARKREBBREK, BEENDER
FERRMBEREEE O RTEES S, +9FH,

=
EEA
ABEE b —SRAOF AR, X — SR M T R
EAREA LAY, EETEESTRISHE, B
SR REE AT N BN T E AR,
SRIAOHEEERE—R, ERBEHEH.

mpEAi =]

SRR ERE, BEEENESA0, mER
B TERRRYREES, SBRELES, BRA
JREREREATIBMEF, BRNREEEARTE
BIERRRBRSEZES

KA E R AR

BRER, BNREAE, EEXAEERRE
FERRPM T ENRENRE, TR EET
BRER, REEDRTHENERAZ, B
BE T ERREMBAMNEEH,
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Truth or Dare

=

N/Text RIEVE

() ABUH IR, BFABE U MR, iLp
ErE £ M8, EAEaEE R
H, MAEFHEE, RS, FikE?
W R, GERRENXK, BibRE, ok, G
FHEMRBXNEE, RUEN T RAFBONERIEIETK,
R THREARS S, TOMNESS, BRGTERHIER
BALHEETRMAFA? ZHESEHEA? AUMETIS, RIE
XURBTRERE —FERERAN, BR—AEM, UEE
REERE, W STEEE, REERS HEHE RN TE,
W AEEREAUSHLIST? HHEXRM AHBTHER
FOOEXHGR HR? RERREEARSERETHARNE
2o M TR, 0 RERT S ERIURDHBRIMX,
BENRBWE. FBHE TREXL, BANRTEA
SHETRRAHBHANNERE F, LiF. $E. QEEH
K%, HETRNE, RERNIARENE, MELHN
ﬁ,ﬁiﬁ@ﬁ?b@—% Mg R ER. TANTEUE
ATER & W R, FhhENZIEEDR
Mox%&ﬁm 5250

() BTRELNESWDEK, ERER
WEE RS ETA?

B IRENFAAIERESERE RN, ARERBHIRES HH
i, —EEEREERN, BANATERHENTZANOHEE, FI0
Ho CEB—ERFEELE, EHNANY N, BX—ME SIS
AEEE, BIRET, AO FE URBRESELH, EICRRE
WH, TRRAMEET, TEMAOR, W T247), FHE0, Wl
BEAELF, B AAREASLRANGRANFEY, MIBMATE
Rlo B0 SR BREEANFEARLERT,

Q IMEMSHI2012F12H21B XK, R

S5ifE, B ABEREIR?
W 5ERM- iR, HBR2—FES, —MEENED .
VARRERERNERE, AEEEE, EEEISHN. ARE
BEZANONEEH, RRBHRAEX—AXKELURERHOR
Bl &% REETUL? || W EBIREN SRR EE
MRIER T o BREFTREIN: KOAKNE—LET, HER
R o FTLRMRSEEESETIRL? FTUEKS T L?
Hig-l REMA, KENLAAR. [ REBH AB1968287R
3, BEMABIX A,
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AEASI0E

seaaEren AHATO

EJ simon N#F ZNS BEH
3. B MR B 3 %
B 3 Eﬁ\ 1 'ff#: E’a'r“ é"f Bk 3F B AF

() MEEHNSBESERIT—FKEEBEEZ
ik, REEEHERRKE?

W \Vel, XEHE—XTETEHFBENRE, FEREBHT
REEEURRAF, NSKREAZHERETE, ANEEERHE
1/2, RERBIBRFNFTEI RS, KmEHFERNEH. TR
EEEEENEFEEAESUEERAR, BB RENEHOESE
XERER. BRBESERVRERFRLLE, SHEBENRED
FENERHTES, B RINAA—REZIRE, 250! Wl
VHIALB £Pomerol, B—X %K, WAL RITEEL, SiTEARRY
M L2AFCRFRRE. B EXZEREZ, RpMEEE, REEH
RMRIFEHENEL, WEFERETE, [ B2EHRMIE,
I MFEE IR TEH .

Q5 REXREEBL, Afta?

B EXURNREEESER, MR, KARMIEXHIEE
HetReAE, ERMAMNMNAESEE. FENKERLE
R—WIHBRAH REFRT ", BRESHE—FEEMR,
HREXRNFIEH, RAEEENXUUEAMTES TR, X
ZRZA %Eﬂﬁﬁ@mﬁlolﬁﬁﬂ'%@TTuﬁ%ﬂT
BsaEw! W =R, RERECHABMER, FUALEER
ﬁ,%E@%ﬁuﬁ@%%ﬁ#éﬁ%mﬁ&woA+W%&m
HACEMR TESRE—FRER, XRIAST=HN? B =
Ko —RE, —RF. BE, m—HIDE, NEE. IRk, &
RERE, ARXE, RWAL, BE, 8B RRMNRNAMN
Wy R TEMZHAXHSE. B B AAMEFENRE
ANETEIE,

Q6 AR H— A ARG A XAEELLT
—HNZEHEEE, ESRUTARR?
W KRR AMEEERANTE. K AR RERRSE T £
MATEIE, R EBFNERATERENIRERN, I ESEIIRN
AR PR I — SR, MREEREH—, &
:R&XHA fREtEmERER? Bl A—FHAEEREE
s PRIRURFR? W FOR BRI T HEEE. Il ARHEREHHE
%,Mﬂ%%@59§ﬁ@ PR, Rk A
W RE? RV, ERTMEE? W ERNE, BHAE
B

arem m

MEXE mEN—
BEMLKTRCRLTE 1000mEHD

Eif— iR
B FETFLMG— N M LTRSS

200818 SHIa%R
SENANITANREELE AANHEOLSRENET

TR B2
BEEHE. R ARFSRERENAR R
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FINE WINE SELECTION

A Love Song
on Beach

EP N

HL/Plan Wolf 187/Photo R KD
15308151/Special Thanks DIKENI 872285

ALK EEAR
AN o KURBICEIC
G
U A HLEE

—E¥ - HEE

Here I love you.

In the dark pines the wind disentangles itself.

The moon glows like phosphorous on the vagrant waters.
Days, all one kind, go chasing each other.

by Pablo Neruda

Al
BRAFAREEEEE

Torresella Prosecco Brut

s 4 -
S g

! .-‘;E‘.; -:.': _'* d JJJ;"" =iy

R e a o,
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FINE WINE SELECTION

Ny
RAMNREERREEEE

Ca del Bosco Cuvee Prestige DOCG
EEMNEFEAHEE

Furst von Metternich Riesling Sekt Trocken
RAMBEWEREEE

Santa Margherita Prosecco Brut 52
RAFFAREEBHEE
Torresella Prosecco Brut
BHERTEBEEE

Santa Carolina-Sparkling Brut
ZESFENRTARBEEE

Claude Chonion-Vin Mousseux Brut
AT
RAFIBEWEAEEE

Santa Margherita Prosecco Brut 52

070 Aussino Wine Life
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FINE WINE SELECTION

ARTT
BANEOELREAAEE
Ca del Bosco Cuvee Prestige DOCG

A
EERNEFRAEEE

Furst von Metternich Riesling Sekt Trocken

072 Aussino Wine Life
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A
FEFENRTEREEEE

Claude Chonion-Vin Mousseux Brut

A
BHNERFTEBHGHE
Santa Carolina-Sparkling Brut
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FESTIVAL AHEAD

Love in Summer Night
% Bg §4§ X/Text ZfR i@/ ustrator %

Tt —Fhitkia) a2 R, AL KT LR A H 1T 2
TR, AT — AR EAE. B A%, B R R A KA 5
-

HE, USRI A SR —A, BWREE R MRNE. MR E =, 4
T REERTENEH, A HBRIERE, HBRITYETR, Ke) I E s
WARE SR « Z I WEEE I BTG, TR NAROIRET 2R, Fn, 2B
—AEPERER K, R — X, TR SRR ARIE, AW, A —
AL PR BT H——E.

YT (Midsummer Festival) &Rt | 252225 JbRKE 205817 H . A4F60H24
HEGE247. SR A S E BHIMBCE, fEALBSER E8UG, Ha bt
FAERUtBEE 2 EH (6 H24H) M, JERHRBO BRI, A —
A BIRIR” IR H Btz oh, JEE S WA T2 2R
B TSSOV RS T A ELA P (Stonehenge) #1555 M E AR B PRI 31
AR TLURLLE F—RIRE B E 2= H BRI E A M FHE B 7 50
REAEXERSH AR 1. MRARSE IR 58, AMISAEMERA S22, nREREN
JEEZIMSL Y5 R A (PR 2 ) FAifts e i A A ?

ENERZXER

TN EAERTMNBEAREBENWD, BROZH---BXAK
I LAEHTTR, FENTERAREXANEBLE, TEMRE
BB, BB, ZUNERMHREHENRR, —THEAA
B, WHIEZEHIR, RHENERNIMHSE -

(MERZE) , —MIBUONET, TEPSEREEHTSH
M, BRESER, RL5E02E, BRNRIAT K "EegEg
i, FrE, SRHRARKEMANEBALRER. RE—TE
MRE—BRFINLEER—FRLAR R B FERBNEMREE
NN, FEEKRNERDIE A ORRETOZH, BRIE—VEEBAR
E. FNEZREMBIMMN—MFPE- "BPRR, BARRS”
HENEFOERIGLAIEE T

ENBERZHEEE
F&, BPKTERAIEL, B—HAN, RRBNBEWHERER
5, BENABEREER—R, FEXGRILENGE, BENSE
K, EWMFEMNEETLHIEK. EERNEF, —ORNEENTE
BHOR. S EARMZBENCIZRN B THRE, SEM L
HENXRERNABTEERNGRE, ERELEEFIE? MEEN
A Z T XRBANLEAREUS R, RXTEERILEFENHA
CHB—RIEEEER? RERMN? EIHEMN? T—FERARER (FRLL

F, TMN—EEEMZEZ) BABHAAE, FIRATILHRBEAR
BIZET BChASHNBREEZT. AAR, B—REABREIR
R, BRILE, ASEMESENERNMLRERRE —E, &
TRRMEHSLEAHES, BEAGNMHEDZ@IKEC, Tk
ZTFHARTRIBRERR, SAFRIIMNFRE, RERFRSESEE
RIS I AR o

EMERZEER

MBI CHT, XECABNEAGRAABEAR? LREESSHR
ENARRGREAREICIZEH? BEZ VI FRREASINEARE
NEAZEEERHER? W, ER1ERKEREKRIEREES
BTN, CRREZCEIRTRT . NEFINAIER, hEE
ZRRI TR TEEXTEMENEHRAZENAE, TFNF
BRXESES, BABRDE: RRRENENLIERRRS, 2
FRENSEREZ NRARZENHRY? SHENRZEA? RS
Fe=RAREEMEAE —L T8 MEN—VRESR7A%R, B
REBRE. REBRGRTRNBSBENLRE, EMARAMNEBEAR
ZHl, BMNERE—EEOH, MAEMIELRERKRBTXL, FA
BT THRE, FMBUERE, FAWRENE ( ZEM) XRAEE
BEVERNE, EERTEANMBUER? T N EEFRREX D
"BEREE ER&EERS X R D BRIETAX —R, gt A
LRFE T,

i.J.'

i

J st

i
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Delicacies with Noble Seascape
B 5 RIS

£l B/Photo e fETHIRH

TRERBNEHE, B VI, SARH R SRR &, TEl S NZLUG, A2
NGB PG A P AR S8 B PR, AR R IR REILEEIRIE 1), A FERE I Y g
S lm i RS HE AR SE B iaqua; 2 — R AR/ RIIERTAS, We] et ae Es2 4

SR R

078 Aussino Wine Life

Romantic Dinner Enjoying the
Scene of Victoria Harbor

P 3
HEBHEHRISKHE
aqua B IR EHBAqua Restaurant GroupEEBNEME T, LHEZNEZFIT
HEE, HERSWWH. . GEESNSTRERS, BEABR, &
EERESS. THNRE. BF. BT EFresnelIHIBELT, TARARIEFHRR
ST — b RBSE, B EHEEE TUASETIES, REfE
EBA,

auga T E=ETHEFRIT, BTt ADavid Yeo5Z & 105 H RIRTHEA/AS]
David Coliins Studio¥#F &1k, aquafi£HNEITE BIFH B #H SRR, 7
B oK 18 AAS S LRI,

aquatI & T8 4> lBaqua roma5aqua tokyoB Al . aqua romaml S &Marco Medaglia
FEFRBEXES, TUREIFAR—R "BHREEZR" . BEREEFENERT
RXR LT, REVPEEFETIREE. AR HFEFEREST . &
4iEes bR R & F %, aqua tokyo I EH B R B R PITH ST 2FA N
NS, ETBEFHNBRNESEN N "OFERER" , BERNRARENE
BHEZETER . SMERFEXARXEBEIMAIDE, H LB, 5B,
FOM. FOESERURSMMNET, EU—RIBEEIN "FEHER" , M
ORI RS TEE S R AR, 85,

1E15 29K 302

Aussino Wine Life
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Family Gathering with Cozy Seascape

HFEBSMXERS

SR AAREE RIS (KT EIEE BH M) BRI — 2

FRFOHEE, ELSERBXRNOBE, ANAEEELAEE,
&7

WEENTEE T WERBIE, xﬁrL&%%M@ EEREARM

NREES,

WEENPRES, HPHENT RERRNSBELESEEL, O
ﬁﬁ%%ﬂ%&$9.%%*K@%ﬁﬁﬂ%&ﬁﬂﬁﬁ%ﬁ#o

TEEE - PR EERENEMRMETER, EHILRELA, HIM
BB B X e, WRMOB, ANO®EA, BEREMN, ExME,
SEHOER—TYENRESN, SLEHNEEEH, HIHNERTD
BERKENEEM T LENRE, HFEETENEREBNBENROKER
Ak, TREMENG M AT —LTE, SROGEXREEFTE. &
ATRERZEDAREVER T O3, BT B —BZR,

080 Aussino Wine Life

CORDIER GRAND VIN DE BORDEAUX

ﬁ““‘x /d"o"f

I

1886-2006 - 120" M VINTAGE
o A R S Al E 1208 5, A R1HEH T 120 8 SRy 5 R R
o B G)as ADesire Cordierdet:.
L bletZDesire CordierdeEUR SR B Y, Rl ik

A RGN, STl R PSS i e B R
i:l'-/?’-'ln BRI B S A e T AR S, d—p =, B REsREER

|_;| 5

CORDIER - La Croix Bacalan - 109 rue Achard - BP 154 - 33042 Bordeaux Cedex - France
Tel:+33(0) 55611 2900 -Fax:+33(0) 55611 2901 - contact@cordier-wines.com

__...-"""_ frf‘fﬂ’
SANT-Emirion Grano Cau
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Chaozhou Cuisine
,nn\%\\‘\g\‘!

:EH 3L Delicacies Sticking to Tradition
/ e R P ESZHER
N/ Text 231 B/PhotoZiat K@iz Ee/Special Cuest YIS 173t/ Venue JIISKERETHZE - a
»
= ' .
UEAER, RHGE B Az B G A A WT i A O B B i R e S 2228 A B4R, 1440005
BIEAE HE s FAr 1 22 PRE SIS IEAETT B8 5035 B A7 25 ), LB B SERR P RE A 2275 . " ﬂ :

PIXEEE A TE NS, B SAERA IR b, FURISHRERA DA B R i 5 2556 7 \ 5 .

EUFSATHME.
AT AEN S 7. Mk R ARSI, MBI A 25 R = o5
1 =

MR IMRIISE R | P SR 2 WSk NRIR £ E R IE, Xﬂ‘ﬂiéﬁlﬂ%i, RIS Tz
IR, JITAEOR, E ISR BRI EAE T, WISSCE S RATS RS, st AT

S5RR:

324 Elle ?z::_ E——
Uk EBATHA, BEEDA =B AxELE, URER, NESETN " | Y )

(ErzFIi—i21T) , B w3l NEEBETL, Mtk EHEES% [
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HHME (EmERS )
EFTHERLAEHEE
Two Hands Bella's Garden
Barossa Valley Shiraz
BEERE, BAHBR. &
B MEERISE ISR
AREE, REEAN, 7E
OB E I AR S
T, SBRETEEEEET
Ak, FEEUR R R AR B A EH
BRo LLEBERRAS~81F

o
XAKFN\AEERSHEHKORNIHE BHERIEE
H, SXRETTLNERIBRER, BEBENRNEAR
BIEARE, RIBHRATZRERUNET, ZEKSE
AT OEKA,
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B ok B
Assorted Marinated
Goose Dishes
RAHEEZAMGN—E B,
TRULHSAT. 36%. #HEE, Mt/\f
ZEgmERm . YA AIISET
ERHR. BIRTEREILES
X AINFLES, MRRISERAISHES
SRS EINER, WATEHEN
FEFRSEZFIERINFE, S
ORI,

KRB ERNRNERERR BB T | T 5 &= 08N K
AT O B RIREK, ERX—RNIBHF=ERRE, EHEH
HES ) O BB X T I RATANLLER, milSHME
KBEMEHE, BRPRATERENMEESEE 18T

AR 1 e Y
] § e ey g
{ 3

&

(3
BENNTERIINES, B AEEERNARIES,
RSP INANBEEXHRE SFHHFRIETE FS4E
%" o MENEE, TIERBRTERE, AfMugisfkLse
O B ER7E O fR R 2 X A E

- o

EEERBELHFARAE
Cuvaison Chardonnay
MERALE. "RROTE. ATX
W, RESHFAFRER T X—KELR
MEEMMNELF, ZREEEER
REHEBANES, BRAOGE
Bk, B REKRNES. AR
#3®, AR, B—XEEH
R MAR A9 tH 5T BB BB ER

)

\4
ZILANZIEBRNE, FRNESEENEEUTESEN L
i, BRGE, BREBNEARESEIRTT, BAENRE
EHEEXAR, DBRIEEEANTERAEENBEERXIL
THEEE, EPRNENE, BLERENSSEH, LAY
B, —ERE LR T SEFNERRE,

R

Hairy Crab Soused with

Yellow Rice Wine and Spice
JRIAKFEAFREE, Bitt+E
HIZILAFRER, BIRE 1A %35
=T EFH BRI, KBERE
MRERBHEEP SR EN
Y. FEREHIS —RRAT A AR
k, FERRHILEBNEFS
H, FAZX, ALk, A0
R, HHIKRNETTH
BE, RERLERREBHER.
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AR AKIG

Fried Stuffed Chicken with
Glutinous Rice
BRIAGE S FERIEIL A
B, SBEIEE, AEBA
SHERIBAIERIE R BRE
A, FTHEREERIAT
MRS EH, HARRENR
RESIESRIER: B RETERCE
REFHB, THERT M
SEREHE A5

v
X Rk 1 A, #, TSI TEERRER.
S — UK NEEAE L, JEREVEREZ o] LATS 15 7R BR 7 3=t O 2k
BN BT TENERESS, BPHENTEEIAR
R SBAE M ORRTHSRBHEL,

086 Aussino Wine Life

NEZERRNEOBEE

Devil Staircase - Pinot Gris
BE2IKXOITREE, BEET. ©
R PERERTKRES, ANORKRTHRE
KRE, BHERABNERSE, hifeT
—FUETATRIER AR, FNtEREN
BREEMET 1, FRORES

BN EEEE.

POMHME, ZERSRRNFHST NN REE 218
1, E2ARTRMMFERECHOXEAFTE, SHHSFHO
BEENHERIE, HR, BRNES EAT%*E’]EH B
X OB AT A EEORNKNE, AEEEaT,
BLE R 7 AR, BENRIKNEE TL&O

-

S -"‘1* -:’IJ - :"-'-'

X—ARE B RBRENEEBAMSHR T —LhhNE

], HTHEHSIZENRE RIS

o SRIZHEEENR, N

MR T RZANES, MASRTFHRS OB ANERENEM
i, = RSHIRT O REXIERAS NETARE TR P

OIHEE <o

HEHEE

Steamed Egg with

Braised Sea Cucumber

—EHINMR S, HiEk—FEH

FEZRSHDRES, EEH

FHRENRRAR. RSHEHE

HBELBHNER, BEEREE
AREZSARNSHRE, LRSS
MERFROBRENBE.

e

Braised Abalone

e NN RZBNENTE,
WA, BN AH§9sE
7, AREER

HEGNERRSAHE
Selection Jean-Pierre
Moueix Bordeaux

X— R EMENERTHEKX
MO EKRE. BANRMEE
NES. FERE, BAFZIR
BE, ORERERKTES,
RIS

(Y
v
WREEBNETHENEIN, BLETNRH506, 5%
BERXEREL, R —AEVELAGELIRSHE RISHE
B, JBEA S NEARE AR T — E**Jrét’]—\
2, BFNZEIMEAET AR RRMINEE0

Aussino Wine Life 087



ﬁ%b/ tHy

NEW DRINKER

q

’

Those Radiant Co-stars
ABLE RSB EEY “BEA” 1]

X/Text Bl B/Photo [

=, Ax, BE, B, BASWY), BREZT.

EBMBOINARHAFRIILTRBEH AT, HEE TR
TREES R HERT TIAB R o NERAESME AT
VEEATYHRETERM R RN AE—E&F HPMIR
TERT M R, EEBAPMIIY BEAA" RS
£B" , EXZ AR "REL" F BES THARE
X, NEDNOR, MK, BEANTAR, BEANTER,
BEAATMERR—HRBAERIANBENRER 0117

—ERIB, UM "RERRR” o

BLEAEXRTENMOED, BERRB NN, EIHEM

088 Aussino Wine Life

hE, FHEAMARS, DEATEES, M T B CIREFHNRER
AR, RAKERSIERE, EXPRIERR, —ERAA T HRA
EENEA.

BEMAE, AEBWNE, TXEANEEEHRFR, RBEL™
HEZHESZ ANKEMER, BRBEFHMEMALETZAR
B K ZHIKFE, Paulllach AT Listract AR/,
Champagne LA 7 /8 EBRRZEmCavad JLEHIA L 2L
BER TREFEEEEE, RELIAZREAREILY
FE, LR BERATEE ANRCRRRIBEEECNAGR—
WMEHBLE, NEBREHE, BRNEZEHRE, FRLLEM—
aRsg. e, uE,

EIR LR T
St. Estephe

EWE

Pauillac

EHF =
St. Julien

Listrac

BEEHT

Moulis
EEXEBNFE: ERHSWF
AMIEFBAEREHX (Medoc ) BEMIELFIFIAOCX IR
BE, RENEEAHEEE —ETBNBRGE U TEREE
FBMARA. B4R (Paullac) . R ( Sant-dulien ) . %
AR ( Saint-Estephe ) F1FEk ( Margaux )

Grand Cru Classé ) #1882 & ( Cru Bourgeois ) R AIHER ELEE
B2, METRERLBEEAEMITLERS, REERXLN
FXEZIRENIEBEIR L, StEA I ABR A, XX T
BRZEBEEN, RATECIRENARES, IABRNES
BT R F XA I LIFR: W EIMedoc L FEE, 18
S FPaullac, FHFEMG T MargauxtIEERR, W12t 8 STIRTE,
MYXFTHEB SN, 7 MFRN%E 7, Paullaca, Kidk
T

RERBERBAENTXATEFSRRNEL, JRER
(

FEWMRBIRAIEE T, EEMXNBIINE M EL =X —F
Hr (Moulis ) 5A8 (Listrac ) —FEMEZE LI —%, RHR
A, HEAE185FHFIRER ( Grand Cru Classé ) FiEH, XH
PMEXFRETA—NERFIEE, HL, EXFEN~XFHHR
ZEERBERIEH K FETSHER, XANTXAGL EHAR
FREMEMN4 “WEXSHRER" IR, IS EEES
HIE, W FERMEN LRI R KRR IRFHEE,

EFIHR

ERHT (Moulis ) th# % 5 IMoulis-en-Medoc, 5MHA&ZA7E
AOCEHL F 2B REHE M ERAOCHX FERE/N,
HAIREMAEE S, MRATIE, i+ IR A RETiE—
RAESE, XERRLE18FNIILER, BEREHEEEXLRE
LBER, FNMEBHRIRZER. RBEZNER, IFChateau
Chasse-Spleenfl = FChéteau PoujcauxE &

A5

M (Lstrac ) th'E % 5 Hlistrac-Medoc, FE/5MYER =X F5
FpERD, BT TEEAHRXR, BRMER (Medot) BE®
FIOFMES EfEFRIE, fAEAN b, EXRERTENBRE
i1, UBAMBT=840, HERMIEERFESH4000H, M
XEBAVRIAEI4600F, FEHIRASIERI SRS o] AR =K 221K
FPRERERTRAIER, R H =880 2RI URERE &,

/?;’JMJYN . f,“i-"'f_ ‘;;:r

== ' iz
z/ 2043 5 s /2:1' eiap A{.ﬁé‘
Cl;lﬁ.t!!all ] iy e MOU LIS cravactinn
Moulin a Vent | &
MOULIS EN MEDOC || T oiln Gl st
3) e
| 3 |
5 e s et et i e _/ (1)

-----

W1 §M BOUTEILLE AV CHATEAL

(2]

CHATEAU DUCLUZEAL
iy

L.

e b g b o e 8 et s e Faes

(3]

@ =1# ( Chateau Poujeaux ) EMoulis XK RZELZNERZ—., OFif{#
Moulisth3##E Moulis en Medoc, @R EXEXIEE HM A MIER =X ™
%, ListrackE B4 =REMNMLRENEEE,
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AEIEH

iy "REFX” , REE-ENZSXBLESAERRT
X, B SENA# KARR AR A0 o RE
REBE “FRAHROFRE" BARkGR, SXRBRL~
XARE A E & AR MAERIE %, RN E S0~ X
FEEM, MMEALERS

ERREEEBRANKKEFR, XiAEE ( Saint-Emiion) . £4
B& ( Pomerol ) #1855 ( Fronsac ) IX =t 2B O &EH
NAAEB>X, BEXEINFXINZENFE, 4~NE8E
MELBEBLLR S, SAZUREBEXN, ERURHIICRIE
TREX = MXANEESX, EFEEEERE,

Montagne. Lussac. Puisseguin5St-Georges

EXRERFXORIN, SEEENANAN XTI “Saint-
Emilion” FEGRIMAER S BFRzH, XUN~X 2502 Montagne
Saint-Emilion, Lussac Saint-Emilion, Puisseguin Saint-EmilionFISt-

Georges Saint-Emilion,

ML TFRIAEED A ERFNRERE ( Grand Cru Classe ) F4FE
H (Grand Cru AOC) , PEFRKMEARBENLES, BASER
BEHUEGEBRENERN L™, BRBKESZOTXAELR
—EZEE, BRUENEEFRT, hBXFITFIRFIANIXL
NAENFIERL (Bergerac ) 5FA%KEZ 6, NLRMK
IRE AT AR BRE,

RIRA R
Petrus. La Fleur-Petrus. Gazin. Le Pin----- - iX BB A ERZ T
SHEBZHERTACD, it (IR AELZMEMALE
HEMEAX, BT, SEYVRERTEZENNEEYE
(Lalande-de-Pomerol ) 2B WL SMMN . RBANBEEYE
FEMHKMERGNGA LEAE, ATRBENANEZEK
(Merot) , FAILXBREEERE T REMRIMNFR. B,
REEXREBENEUEABRZEFTEENREEEHREE
HEBETI, B7RANASIIFMEARARN, BEERANE
K, SHMRHESMNERMNXE~Y,

=RAHEES

S5FARAMINDEFRABHNZ, BERAZHHET ( Canon-
Fronsac) W@ —1PEEK (UK E26HA% ) , BXfrtE
AEZBERE FNEBEFAKR, MBEEOHEELIL, IASH
RAEREENEESX, AANRNEREEHRSNEE.

XFANFERATFEHENE, TETFEBEARENDE, 18R
FAYFERI ( Cabemnet Franc ) MIME ST ENE, LR
SAMDEHE (Malbec ) o REMBEFAE EHI A E KX
MABHNTEELESZAZRMEYEAELL, BE_ L
RN BARBEZ 5, FRORBERAE TRANZE, BREE
TN AEFNEFRENENXA T ESHEFEANE, X—&
BT ESTERE TIRARIES, MAEmES BRI ThEZE
BERREEBREXE, ERREFETERZAREEREN
MoueixRik—8 T HHEAR. ESRAMEZBF=MNERAAN,

XEREREEBEHENS— &,

AR

Canon-Fronsac

e e e e

BRI

Lalande-de-Pomerol

EIREE

“COMBES
"CANON

c-St.Emilion

090 Aussino Wine Life

Criteau Camseau

LEARAT -SAinT-EmiLioN
g ]

OEPHPTBERREETRX, ERBERLETDTHET. OBFSZLXE
RERFENIEFXKZ—,

A2~ X IR 4R

R EEEEBORETX, BREFETA S FEE R
BAE, TNEEXESRAEY, hEREAOCEIIN =X R A4
FEE RIS MNERES +, 2RERERES, TS
MRZ X CAFAERNES, FEZIMRELHET,

NEH

WEH (Bergerac ) U FAERREL, SEFAFETEIMEXR
FEPE, TEXAEH, BRAEARFER. #HENERKE, 5EN
ZRTEERE—H, XANAERMNESNEEEERRE
HE, BRERTA. TA4ME#EA, EEk, BERAEFTIRSIR
#, ARENRESZRCER TRANE, ATELFHRE
BRBZHEREFRINRBI TR N L,

Btk
Blibix (Corbieres ) T A& Z 7 (Languedoc ) KX K, H

Btz
Corbiéres

FHEMIBMAE FHEREEAIIFME TS, RENEEBHRLR
BIRAAENNE, EEMEATNEEERACRETH
BAERMTL, XRANEERFLUEWER ( Carignan) A%, [
B R VFRINFERAL ( Syrah ) « A ( Mouvedre ) F1diiE
#6 ( Grenache ) o WMRBFRIEMLAAEE, XA 22
& ( Cinsaut ) FFERAL ( Syrah ) , T EEEER 7 Bourboulenc
FMaccabéoz 5, HA MK BEAMRZEE R, NMuscat.

Picpoul. MarsannefIRoussanneZ%,

AEAMERLIUN-—EHEENIHFTZOINBHNEARSK
(Minervois ) , HEZFREE FHHHN EMinerve, 7E£1985F3k75
TACCHE, HNEHEETALREMN, EEMEFMFERWLE
AEEEREDE H20%HILLE, EtafafaToes. Emik
MHRSE, ARISEEEEN, KBNS EZEHBourboulenc,

Rolle. Roussanne. Marssanne#lGrenache Blanc .

Aussino Wine Life 091




ﬁ}‘\/ tHy

NEW DRINKER

BER—RAIEFR

BRIRAZER, BRAAIMABNERE, FEREE. X T
EAERFHBNMEXLHE, BEYKNFR, REFXEER
BCRAR—FF X RENENE S FIRBEREANER
BARMAI T RISERENEE—ERZLER, BERBIR
EAENAESFEEHE THRE, XRmiEXTHERN %
REFEEMELR

B, MAELATHRNXOAREDNS, EBRIA—EHARE
£ PTEA—BEVERESCREREHNLRM, BHFAFZM
KEZREKRF, EEFEANE, REFFEXLRAHE LA
SANF At —aI A AR RIS R BRe B ARR L E
IR THE?

ETRPEHCHERMX A2 FNEEEE™K, BEET &
¥4 5% ( Champagne Method ) " IXFERIFREERR A VF I AEL
XK ERER E, FRMY, TWEEEMAXKSRER
FEE M X A P RRRIE, BUERA T BIREE, bR
FRZEER T &40k ( Tradtional Method ) ” o

i X g988 1 FE—Coteaux Champenois

KARSBIEE, FENESMOR, ZENKEHEBR - &
£, REFHEFRBANIRRNSR, XERHR RER, hE

RENEEEX 2 —, BRMAXNXF, hE#HDENE™.

BT “&#& (Champagne ) " X/MEC REBEH T =X NWH
BAE, RBKNEIEEETBCHNER, MM “Coteaux
Champenois” » B EM T QX = ME, RESEE
WIRK, XZHFERERE T EIEEFESET, NIRmEH
Xth =5 — A SENTNE, BT OERETHL N,

¢ K % HHCoteaux Champenoistl 24 HEE, REFXBET
BANFERMX (@R ST RKEEXEES) , BRE
bR b K 8RR ERE =X AR, ZEISBFSMESEE (1
%448~49° ) , XBAFNAEEBERRE, BERS, BIE
BENE, dA8ERESEIMRS, MEAFMHUEBRBAE,

XE2EAER T RRHIELE ( Pinot Noir ) ZEZRASRPREMER
o HRLERL, MEFERNONELEESHITINE, 0
41 B % EMBouzy. Ay. Sillery. CumieresFlVertusA X (A8 & EH
ChouillyFiMesni——FIX e B & B+, Bouzyd HEEHRAZE R,

FiRMEE—FH AR

= 8K ( Franciacorta ) (i FREAFIEEBAIECEEE ( Lombardy )
FEX R, ERBERBE%E (metodo classico, BIEAR® ) #HiT4
=, BT REFNAEISCHRENRENRTE, FRARHEE1995
FATHRET BRI EGERSERHRS—DOCG, MEHRTIZ
WX ERENRRERRS, SEAFNEEER 2 AEEIIEA
Franciacortai2 B FEADOCCTHE, HE 5FERLR,

BEFRFXEARA2200A 0, HEBBIBE HF
( Chardonnay ) , 10%I1E&#E ( Pinot Nero ) #15%E N ( Pinot
Bianco ) , FTESHAEMRELZDELN5NBREEH,

HEAg M ARERTERER, MEFRBX AFTELL15MAH
BT, EMEeB (Milesimato ) BEZIL37 AL ~EH,

HTRSEENEREMRE, FEEREPNIOTARTEH®T
ERER, MLOABEDEE15%NELE (Pinot Noir) , BITIY
HIFLERES;, Az A (Franciacorta Saten, Blanc de Blancs )

AAVFERASE YFF (3) ANEE ( Pinot Banco ) FRi&, EHE
KFEME (4.6K5E) o

FHEEHA

Franciacorta

raltar (U.K.
(UK)

I F LR EE—NER

BT B EHAREIIESS, ERIIF RIS A =R BEG A
RIS HIETE, XML “Champatia” FRIEE R R
FHEHT (José Raventds ) + B RE R EE 2 iR ERIITE
8, ERFEANLZES%E “Champagne” MR 1970F
EREZHNIE (Cava) , BTH~XINFF T ( Cataluna )
FI=FRo

RIBEAENE, MR (Cava) NEEERFEXAMaccabeo.
ParelladafXarel-lo=#, {8E /TS LFFNEEDIINT RIFH
750, BT HERMNRESN, TET LthBESER, WkE
BMNALEDANBRIEREER, HEFEXRIEMIRER
EH— RS,

BEFREBBMMERAT SEEAENREZ, BEEAER
YL ENEEENERSTER, IRSUEBEEFER
FEAEFXAHEMNE, TURE—T, AERMENTAXE
BE EIRET R, REREEZXFAPETE?

—RBE

BETRHEARRR, BRDVENAMEL, ERBERENEZERN
B2 Z DO EAMBIE, XM EE TIRKBAER, THRAET
BRI ATHEEMmY, FRATXZENTHEEBREHIL,
EEHIRBCRY, ERETETR, BiiACHNERES, £
EFNNETESEFREER LR,

EAMEFRERAERE B AR, BRSO, "BEE,
£5" CENHAIMAR, EFLBCEERMEZHN, WT&
PERATUYHERIER Nk N TRAEEREEKRR, £
EEZMHRITXAEFNEAENELMENEE, IREB—ES
B, BERFKCEEHE 1T, W
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Che Guevara's Passion for Cigars

MWEIHIY) « A EHL

SO/ Text BRERA

RRHETEA, AEMRKREED

VSR BENRS . "SEHGETN B ERE, KL
EHRBTEMAT, CRER, IAMERHFTAXEEEE—
Fidsh, (EREMEFAL, 7

EA— (oK £, FARLNEETHNRA S, BIF2E51e
R, BETFZEMENN. HP, DREEFHHEFICEM
W ERERAAEK (REMMYIE R ) BREHE. HEAER
BEMREAERE L, SRETFRMNLM, NE-—XXHEXKNE
A, BRmRERN B ERE—Y], RN LIMMEEN DR
LB —HSAAE - XRKBARARILFESEHE (Faik) BY
MR IGERIRIAAERA (EBRIFEIR) 75

(EBENHEEAR) B T1960E3A5A LA 1A, M, &
BEHNS AR FER RIS ANEIRES LT ET, 18
X CRERES" BESHRNIESE, RA, FHEZEAN

094 Aussino Wine Life

TEAY RN EIERRIEANET, MEEIE TR,
BT KERERANRBR. BRERLBEEERLARENNEIE,
REEH, WIELR, BUEREREERRAZIL, EE
TYE LI —HFIZEIEIR - XK B AR A RS REL
B, ERBHXI—DRANINES, FFHIE/NEHMEER
FoRB2AEATME L. ZEDLNFINRL L, EEMALEE
R, BUAEKIINSHNEE . EXHZROLMAR MR
L I AR FTA R AR R AR, MR IRARSTARE B S
BRFEBN SRR, HIE (ks ) £E2010FE685H
HE L, AXNEERHRNARETEEESMAEE,

(HMEMAVIEER ) BERAFRKT1963F4H9H LA
EE (UR) WAET), BAHBETASERNSNERZ T,
WAEE (AR BELICEFR- DUSHATR T, Edt T
TRREBELE RN KNESRNELNNNIAE, BEXRVEATHSR
FPESHBRTROF NN, BE8MRE, (UR) EATH

K —KERENIEARIERTN, —KEMFHI M
NHEER, KRR XAANVES MR, RAESH
L "SHEEN ERNHEATENHTERER, 5k, UES
MAME BN ARARE RS H—K, ®eEA CaEmNYHER
W), BEUAEARERNBR E. SHBRANE LA ZICE
AL AERREE L. ENEFENEMFSERL - TAD
BEgNN. "—KRAREBE, BRETRMON,
HAREERT  XKBAMER, BIZBEERAAMMNE?N,
fEHo "

24

i

=

MR (RBRWFEAR) BRI T &S POERA, CGHEMN
VIR ELRL ) MRIL T A PR ER, RN (EZBRIEEHN
R) JIAT—AEBRREA, (HEMATERR) NRAT
— N ERIVE AL, HABIUKIA, £ (REROEEAR) @A,
EREZBAREREZIESNEE, £ (MEMNVIAEERL)
R, FrANBASZBWEY, IENREEERAKE,
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iR T EHEI S FINSHR
PR AL ARHRFF A E A7

195149128298, 2835 M BT R ET KRS AR RNt r
ISR Z IAE R IRAREI R X, BY—IHIH BT E N
ERMEASEE, BRENLUBFTHMIKILNZ B, Y&
BO0OAE . FHMANXMITEMIBBEZ IR, BRI (BT
FHIC) B, MRERIEN, BEERIEW, MEEFEFIRE
—FEZ 0 “Mote con Huesilos” FIIREL ( Zit. MTAMEARERES
) ARFIREMBFNEE T, IR EFARZEN—NE
EESIAEE, KIEMNESEDR, MRENXSE: 87
MBI BERERY, RUENEENERELRCIIE T, AR
SRR R E LN T AR RIS,

PG R E—XME N, thiFRZEEMERLONNE, A —
ZHEIFAERTHNE, B RIS RERENS P (Che, B
BEAYTF SN ) MEME, 19571829, FEREIMNDE

096 Aussino Wine Life

FEBE LEEAEA Z T RRE MET L ENE—HET, 1
5. "Ek, RN EENTE, RARBTERELCR,
BETERS, B EVETHINRE—S i,

19658F 11 B, HMRNFE/\YEHIHET IR, EELET
IS ERE A, X —HRARHEN A, FRTETATA
METEED, KENEB T SKHSMNRA. thisE—NRT (7
EARRD, JaEALRRE) , BE 3, VE—XEHh, kKt
TERE RPN SSRGS, NTHEMMNIER, HEAEE)
o CEEhRFEEETN— MR R EEM . WIURE
i, RENERN—SUEsR — MRIFAVIE,

MRGE R BEMGEAE M P EELREAREN. DRI
HURSEMBCHNE, BA, MEMARELRNAREIRE M
BT —BRENEE. (FEARBEEER. EXS5EdHm. 5351
HALS, IRETEMNB TN, BUTSMAEETX
¥, =T EMNELNE.

RE—%XEMm

EEREBERME B/ 5K (Romeo v Julieta), 5 JBiE 5
ZERHESES (HUpmann) , FHEHEZRISERHBEHE
( Cohiba ) -+ A, VIHERREWHREBMHER? FREEAL
DT GRESILSE (World Brand Lab ) B2 & —14 “tHRIR
HEMI00MME" H171%, BohBEMHESI0M, HHEERT
. SEBREEEGI YR RENRES BOME

NE, XthFRE—MRUNEE, AASFBESMMI966FAS
FHEE T, 1969F A IETEMEAR, MR FE1966F48 7
ELERARKRFRITHFZTBTERE, BEBAIIMERIR
KR MMEIR L Ay A Fh, 1966511 8 AR R T £ M A9T A 4
Wil o BMIA—MEBERMEAOESHT, BEAERIE B
&, —ESEHALEMN, BAKTES DAL NS5 B

196710888 HF, YIS ERAE L T IR R AR T i
B Z, BEZRTFIGHF, XURIR "“UBT=N" . “HF

EXEFEE F CWTEMILIE NER} L, BAFTFA
HMHNFRERIEEER T, HSEEPRBRBEFNEFN 4T
BAZEBRMBAOT ISR, KNEE—EHERNOZRAE
FH. —XEHRAM1EDe. JURAHECHTIERHE. B
REREW. WAKMEIL, WARTHEEXEOEARE. —
MEE. TTARARSE - BR, RE—XEMh, hikE—8
B,

FREMBRMARLER, HETFEMRYERZNEEAE
H, MENFOREMBIBEBEN T o wEHE TR RFHF 4
TEBIKB A, EEAMNE EVREZES), EREEDN
B S - IHEAT A B4 T BUS ERER203KFE R EKR T,
HNERT MRRRHBEVIERLH, RNTNWER, ENEZ
TAOLT RS, TINERLOIESRBE . EERLEIBNN
&, HEAHFI— BT RARIHREEN B

BRIMREERFME, BEAVERAT 2555,

N
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Fragrant Truffle
:tﬁd' ) jE§i<)L J£&

N
/.

YR/ Translate 27518

(Lrpess) SR UESORESEE, ERRLL R NSERER" BL3088, e SUKCLIE —, I ARmAL, ZURNETE
R, M KL WPUAbaT L, FIIRATE . W2 S IAFRH AR STICERRRIRE S, JEAR RIS
B 1o tABE SR, TS IFFCh = RE ST, XSG G PN LR, HA A ARAATE niE Y S )
G —HRERZHU, BN SFAIER, AER B GRS S X B G AR TS Z ikWE?

IRREE S 2 $h

MEBHMETE, BERERON—BAITURE, MX—/NEFD
RET "EEHA"T AEE, ERM, EE. BXF. ARTS
ENARMMREBAMNNEEZ, BFHSIECUNSRERNR
#EZ—

MERREL S ZMRIRRREE . LB, . Bt 58,
WEAD. B, e IMRFAPKRFNF AR T,

WHEATH Z+—F e, MERBMAERERALLE
B, BT ATRIEMEE, FEEEYHER Theophrastus B B C AI1E
mHAAME, EHERR, REARE—EE2— B2k,
ZEMIMNARERER—R: #AEERETEERIANZNESE.
BENSEURE HEBHKIEH TIRE; 5 DIFAMEENIR
B, NEMNKRMEBERMLAT DARN&YE, POEERE

098 Aussino Wine Life

PUBIEHMBRAMZ T EREAYFZTIBRARENE(E
g, MBEEREYNIR - HELES—RNE, SNHNEFIA
e RMBEHIERNNE, MR—ME tefezER, £/78
TEHRE. AR, M, ENMMNREMN, JANREZAE
T, tefez@RBEAESN. HF DAERIHRRERIIAR
ZERL, 13RI ez SR BRI B

BT, MENERENAL, XTMEMNCEEINF—
EF, BERXZEMKNE, MEAEIAKMNE, EFARNE
Fo. EHEEMBPAGT—HNEEE, MEEEAAFHERZW
ElLo BIT17HEE, AHER (F32EE ) 7 &M E Ak
HER, HMEMARBEMASHNRAKE, £1780FRMNE
2, MBHRZRN, 1902 FEZFZNERRKBlat-SavarinE 45
FETFHEANNE, MEAEINERENER L, HMANRE
ZHIAE AL AR o

258
AEMENERE, AR GEMBRTHNERREE, EINEF
hEBEE. BINESEME,.

ENBREAREBME X RNE, BTt EEME LR
X, ZFMESENMETNEE, HESHURE, BRI
TEX, BEETIXI005T, BMEJLFRARMMX TR, HFE
B2 545%, mPLF H35%, BAF20%, HigXel¥. =%
. FRFEMNNERSRTEELER™, F1937F, EE
MABERFEHI1000AM, BUEH~ERNEE, WSEFER

20N A, FEHFREMEARA6AN, EE80%HI BIE R
BTEZEHTAACES. BEZ %, 20%k BQuercy IR E X
RX, AEFHEHAEEBIM (Richerenches), 3% 747K
FRUHAZAKANETH. SFEN—BENETH RN TR
T, BNt EMBEESEEZ M, H2009F, 1TRAIBMEL
RETIHMNIEL 10008 T, BT EETHELNTEIG T
4000BK TT

EMBENRE TAENSEEARN, 2R TFRRKNERNRS
B, HRZENRLERERTRELNENERHEHNANRE
i, M5B, BFH. A%, LEENEE, SFONE
HUWIKE, BARMNENBEEREI12EX, EEXH5005, BiFN
R ABHETEARAEALNGER, EEFNTAMN+—
B, AZENNETHEETMNET, ANENXSENTIXE
RHE A I, 20095, 1FmmEMEENSIEIII000 T,

BAFNANRERANANEERNTRMA, NMES6H. £—AN
ENRSHINBLEFA=ZB=THET, HEEEMBEE
2007F I o MK THXMAMBEEIR 6F R, ZMEHT

0 RiFE. 0 BhE 0 BAERL EHIC
S, EFARNMEF O LERE R
®” o ©BIEKAREENERE,

&, mRIMBZRFEESETIES, REAEIUSNSE
’D%ﬁ?o

FIEIAER

HTMBERSNAETRE, BRANERTEEMNMN—XIIH,
BREMRHREXLED T, RN, SEMBEARHNY “BA" o F
HIMMBEIBA "B BEEITRER, MEEHE. MBI
NESRERS IS, AN RRAERENST, TLRAE
EIPMBA—RITENED, BREMNOCRMNENEFE!
BAMRZB RN MNEE AR ERNNRENTE, RS
BEEBNABHEXLENEREN "BY" To

Bk, MBBAZIERRZZTGERBEIHMRE, £K
MEHILAR T SBEMBENKRE, MEEARREERIELN
SRLEREN, WRBIMENES, DONEASHERL
EHIES, I ARNEF/IVOEF HIERE EY o BEH
2, MBBRARSEXBERANEARE TR, FENNER
REFEMNGFEENA —RAFMEIER

ME DN
MEBERECHRFNEIEZR T, WRATHIFHIR, ERIE
HEERRAFTMADEREULRREHEES. I THRIRK, &
IR =RBEBNRETT A, B, BRIMENRK, B3
RIS

BE, OMESVIACER, TRREEENARAFE. DRHE
WIBER, ARCESEHREGFAMBRNE, I REMRDINER
BRiB, SN, BIBRAMREENR. BMRESHBERNZE, B8
WK T, MARBATHES, W
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Hong Kong & Singapore —

Always Competing

BRI, [BEAZF

N /Text FEFfE 3¥/Translate Wolf

ERSIIMEERE TS ERFMHS.

S XWER L B, XM AERINMR L, 2R
MEBAEHTO, BEBREEMNERMNIESTES, AA
MEABMLT o SZABLHINENEEEFR, HEFIKLEIET
o, BAEE (RARARFTEFERBNZFARER "FENE
A" ) BELERE, BERF, HENR.

A—IEEEAEEFINKATE, EEEE,

X B AR T DUE FI2008F2 7, E#4FATHBX BT EH
BUEN BB AR, L RTXI R SiA40% ( ER 2 fIE—F
B1A80% ) o

BEXNRENAZERSE, HNGREETBENES I,
R, F2012F3AMEBFELEEPURMEL, HX,
BEAERZAEACHBE ANE TR TEREREE. SPAFIX
B ERN E 3R Rik%s, BMRE—MmRXHERET
BEHARK, EZEMBETHE, LHETRB A, ERIMIED XS
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FEm R

CH'NG POH TIONG (# & B
®) . CERSEHEHE) . (T

MIEERTERS ) HARA
W (BKERIR) . KE (REF
Decanter ) E#{ER

TEEETEr Ty
| PPy kg »
5 = ok i ol e <
DN i e
ta = L

BOMAKREEREZ R, —MAELALXERI AT LUAF)X
HERREEL?

B XA T o SE0R2008F2 A G BB E B NEE,

—&RziE, EBN-PURBERATNFEETHEA—RK
R, SIREHEREET. WRtESIES. MBE, BAZ
BERRR, RITHA, BREYARKE, HHTR—EE
Hitr, BTUEEEBMLAFEZ ATBTE,

BENANREEIFEE I EBEANERAREEEESI R, EIE®
RETH, BREBOFIIMIEKANATR—13EE R
WK RPREBENTEAN XZARFE, FAEPEKREGEE
TEEERHRE. BEFENNAEE (REFRERENIE)
NME=EEBHME, METEE LRNNMEESESH2E 35,

;7&

i

=

LEBMAKRIAEEEENRR, KR SBWIIAMAEE
CAERFR FEIFRBRETARSMENEE, mE2FH
REFGBNNEEEERTETERENT R, ER, FFH

HH—RASBETS. YR8, BX. #AFH
PEFELTE, MIBERHRNEONEZL Lo

HIHRTZ

HEBANQBF MBSO BUEELAS, SE8FSH, TF

% ) : \/i\o ?

I —m RIEFEELE—FBRE T, Fit, FInEME
B WA, WE DR o AMEBHEND —MATR
BmHESR, —MRAZM. BEZ, FINEHENZHKESR, @
S ERE R L RS

RIMEFINEBUR T A& BNXE, XENFAEBENEERESS
B, RAFIMEEZENERN "BR5REH (GST) . BAl
HIBRA 7%, HEBIRABRBCSTE o

HEBETL L REPK:
&, 147; #mig, 0%
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LBHMRE L ZBF KRB L EMP LIRS BE/KEAS
"PETAKKE" MBERIRAERN, RARKRKLE, AR
RARE “AFEERMEAN" . BAERBERE, FEREER
e LS KK RS AR

FIHEARMHA EASAFERSHNER 7. b, 2EET
I 70 ETEH, BERRGUA (NAIXXLA0HET)
MEZ, AME—RRNEHIK, FAROEBM "Ik EHBENEH
N IR, ESRASRIEES M=,

THER, ELHEFNAXFRATSEMT, REBI AR
FINEZ ., BREAE—NIINEABT, WEREHAS
E%’Do

(M@ﬁ*ﬁ,%Mﬁ&ﬁ%ﬁ%ﬁmﬂ%% SH BN
RN, TRABGEMITERBY. R—EhaBE, mRM(IE
%%%%,%MEﬁﬁ¥§M%ﬁmﬂMMﬁ,ﬁK%ﬁk%ﬁ
PTG, )

%FE%%Mﬁ“ﬂ?a%%kﬁfﬁm SIRBIR, BT ER
ML N, XTARES TEBMNRERS. WEXMIES, 3
N A FE AT RERE T —R AR

102 Aussino Wine Life

MAEMRBAR IR EHZHE, IMEFR—EC, PEER
HERER—NTASLMSENARET, MXRATIERRE
EMMFRSRATRAFRMNE, XMOPENLM, "Bk &
&R, kKR, RTALRERS kTTEﬁMWﬁ
IWRAFFBRENLIBLER, XFINBARAIIBE 155 (
d —HEEBNE RN R ) BERSERVE S, TOENR
HEHE, B HURA A TERANT =M,

FIEAN, BNARSWEBLRMBEN— M RE. YJREA
AR Y 2 TR AR ?

RIFFAIAFTRBEA S BNFRSBRICRANER LM
FEEHREE, BAXHUAL—UEMRBNERA—
DHEBIETFIEARRIRE R MINRTIEHERE,
BELEHBRABR. REBLEBHRFEENNFTEE—E, 1

MNEEBRNFHE, NI, MWNENARRBHNEHLABEE? M

i I TR KR BEPK -
#hnig, 14y; &#E, 0%

Toughest or Simplest?
B R ME B B 1a) F2.7

X/ Text BREE

NFEHE AFLHAKIR, SAENBENZFARIER—#S
BOHRRM. PEDERR. BBNORZK, MBS
FRXRFERPE, THMZINALEILES &L, NMUBRZ RN
BH T, BEESRNEFNNERAEERRDAS L5
REMFINRARE, BELEENANBTRETEEEHE. &
[EA, MRRBANHEEA RR hEAEERNES TN
s, EAMKR.

MAENFEBEE, R (SFRRREAM ) bR
THIEMNES. BRMUERHBRNKRRKRE—NHNERE
INEEENEESHEMN, XHEGENERZENEFTSARL
AESHNEE, SRATEEENRADERKRBNRIITE LN
BRER, R BILAB NREIHFEE AR AR IR AR TR
ILET.

MERARBNIAE B B E B I . 2E MM
F. BREERINFE-RELRAEREL, HITEE
BIXLR AN E RE R, AN ESLRAHATEBAXHGRE
WRET RBOLE, FXEIFRBELE EIRER—FER, T
Bk E ORI R UL Z AR M EERENR, IR

Btk B EFRLBNRR, ENFERENES hRBEERE
WBNER. BEKNRNEREK. SBERR=Z,

LR, RO IR E T X FOBATE FHIHBISI EL RO sEdEE
A, EENSHENE—FOBEREEEN “WERE® T RH”
Hth AREEMTHHILA, RoIEE §§7ﬁﬁmfﬁf\
AEOEREAEN (LUBXORIEF K, HFERNRES
B ARE” )o%ﬁ,ﬁﬁﬁﬁL%@F,%MME&w$
BT THATEMNESR, NE—EBHREAEHIHEEE.

HER
BAMES XS ERLGE, 5
B WEDENSERREL, B
ERES AN SHEBRRELHR
SROH,

WMRETNREZBEIE . BREBNAGERBEAR, #EX—
EHERBMNE? KRIENKNELEIUL RS BHEENCA BB
PREYIRAREIET, HIHK T BRI E BB ER T Re?

RBRRF AL ST NE DTN RRIULANNEELEEE
FEMLEZRME, TS ERETINE BRIRHRNZZE
BZESRRETHUNHREERSNEEERENLHR
R, hBEREREERNES B RS RRMEIENRBES
XERMIZ BRBMIERESEA, BERIE—MEINCERK
FHEBTRmOVEL, AR T AEEA FREERIRERD
MRBE, EMNARRBERARALY), BERAEREAARES
"EEET AR TEELTEROEE, THEILXEES
A RIITELEIR,

FiF, RTREXUEAMESRTSM T HLTENE, KX
BIZE. ZEZTR, BRNNERERE, SNERNFZEE
BHBEEESH, BENZIRZEAMT LT, W
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Yao Ming Effect
I WA A

X/ Text MAEHS

{EMEENBA. B "B Rk, ZEHRERIE
REEZE, BT RN I —ERZ AR D, HA
B, MR REEES TR CABHNEHTEL
R, mREL T ithar BREENIAAEHEE,

KPAHEFEEFWVAFTERZER. RAEZASHREERH
HEREFHINXE, DARHAEENETE, FlbthFE AT
‘IBEMEREIACTHAFNMTE? " HIUXF2ME MR
ERHIHT !

awmHEHEL, NERERARE &M, FEZE. KE. &
. K. AL, LkmEesnEta, HPRRERS, JH
REBCIRE, FEETHEST. REEAGHR, ZHNE
REBLH, LAXRREAETE! (MR, SETEREEREN

BREER LR, )

MREMNRE, REEELEBEYLRY, SERNEEN
VHRmE, ERFEATHE, BEERMBETEANEER, £
HEMMNABSHEGENR T, RAZHERE, XERAGHEET
ERHE—BERTEMN. SANERBHERNSX, IERFYKH
BXR, ILEANIMEEBERHNE, MF BN EEMmERE
FEENHE, BE, PHEBCEEELIERAME, A
ERHETT MR, SHEETERMN, MEMIIAESR
E, BRAFEERE—MNE, UENEREANGR, B
t, SAFEECHEANILATS, TABEK, BEANE
TEALMEWAAN], BHEDEERD, BWEROHFTIEE

IRRAEEEINATHERNE, 07T 2HmEE. HE
BAEEMERENRL, VPR TELETHE LR, B
BHRZIEN, MRRE REFVBIIERM, X NIERRRH
=HE, BEEYHRAEMSHNERR, KRNESRE, BN
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&S
P Lin, BEERTEEHI, B
FABITE,

JHIEREEANPIE! MEMBR SERIEAARE ER 1 RubiconiX
FRLAS EHEE, HBEEEENAA SRS, &0, BELY
KB HEIIRothschild R i FIEdmond Rothschild, th4s#E38 R IEESS
W ERBREFME! MAEEHREADY L HIMREZHRE
ZRBEENBERT, WERBRHEE FREL, TASWHEX
Ik, HENMEBRXES W

Chinese Wines with
A French Soul

S| SR

X/Text IO

NYEER (#E~X ), BANDER. EEFHN—RE
Bl BIMK, HOHRRESEZENLNRE, S4F. BN
A%, FE LT ERIEARBRER, BIREBMRMeursault , Puligny
Montrachetfg R 4&. EEERZESE N, “JBL2009" (T E/™
X ), Mk BERENE, 8%, EERN. RBADMIELSE
BB -

XEFREERRME — N REE L, T —EkEPENEE
ERFHTIE, XENZL BEFEMERN "hEREKN)" Bk
& RERE , iEeRAIREERNMBEESR. NIE
RRERERT "BH" M "WEAL o UEEEARF RS
BRBITEREHN, EENERN. PEBE-THRZ L
e, — M EZEREAABAY---

LR, WRHRBHN “RATEFEE A LEAEEEN
2%, AR E—MERERLFENOITEFEH T
—MEF . BX, tRSFEELITANN T ZNTET B
@, ENNNEALHGELRGARES. EREMNT,

RENTHZE., EREE, E2MNAEHEMMAAEER
B XESREZNSEEETENSY K, BRIVB, M
BRTHGSBETENERZE, SAREmTEaEE~ LN
KR, BSEIMN. WAL F TR~ EshH M =B FHAME
S5EasHeEt, ENRIAERERE. BRMNEEXMGE L
HEETERRENINE, EETEFEE~ VML ENTEH
EHBN = =TFNE,

RFTAR, ZETZINTEFGGETLNREM, NE&GR
BOBRIE, BREANAR, SRS OEREEEREHRNGT
N, B2 AT ZL0mE "WAAL" BB, Fg, BF

HE

ER#EEBERNS (FILLEV.) A
BAFBERREH O AR PEEHE
PEERTINE, WEBETLITIH
BEHERE SN/ BRRERR
(5B ) TR

REEFEE PERNATEARESMERER, DR ARMHRF A4 7E B
B, TEFEENESAERSETTAENSIN. SLMPB
a “SMERAREHER" , UAEMIHBEXA T, FEARY
ERMREIEREMEAMEMAREE, M “MADE IN CHINA’
NEEBMNTHEE “FEXR" . EFWES T, MAEALES
HPEREFEE, S, EEMMARER, ZAKRES
EE R, BEAIROFEDRR, NSHEHEESKAOMBR L,
FFRNBERNIE. ARFENET "B . mkatRnsE
AAMItb A ERARTFBENMTEMTEFEE, TRERS
%, FFHEFEEHEREXIEN.

AN, BTANERT "R AEEGE, WX TREHNRE, B
BEREFHNRBIDLEEAN - 2E, TEFEEEHN
CRERIE" BT

TEXNERIE "R R, HERERERA. BETNEE
BHFRE, FNERFITEZL? BT 20 mst 7207 A
LBYHFINFIAE TR o EORT, FIRER R
W', IEEMERNN "ERRT , BF T NERE RIB
JHR” To

HR, EELH THEFEEN D, ELIFRGPEL L
AARLHAEIEE, TeERTEAaELRNES., BERF/AR
BHE, $EEkEZRIERL "LH" M " NThEH
HEN, BERRIMREZETE "5~ X BRERRA
HEMBIEE W ALTEEH 3" Bn, 20T UEEINTE
FEEWERLESERPRARERN?

FEERIESHIL, ARMETEFEEMNERE "XEY
N, PEREHEGEERRCRIADNERR L, NIEA
HREERBEN L o M
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753N Faiveley
SIS TNRER, BERKEenne PAYEN
4 BHE—RENZEEMREIRE,

B

2012-02-28 ELl/Kunshan 7k Z#KiBRE/Shui Zhi Yun Hotel
2012-03-01 &#4/inhua EBFMA RS/ Narada Hotel
RiER:

2012-02-24 #tJH/Hangzhou

2012-02-27 THliangyin

Hi??f%ih

o B o 2

AR La Rioja Alta, S.A
18904, ANRKRIRETIE L TIRIETRE, Fia 7T ML EMNER
4 S R RAIERR.

BE:

2012-03-16  Efif§/Zhuhai BriFEBEEE/ Aussino Cellar Zhuhai
2012-03-17  mRIli/Zhongshan  EBE£LF/ Aussino Wine Club Zhongshan
R

2012-03-19  $PFAE/Guiyang 2012-03-20 EA/Kunming 2012-03-21 X 3#/Dali

184 Ca'del Bosco
BiEWERARSH FRE-BEE, HEXRSBEEAFBZHABEXE
RS RS AEENRLE,

B
2012-01-04 J~J/Guangzhou X FEEMNMEERR/Spring Bar

=15 CUNE & IMPERIAL
MI92BETHIA, thi BB EIATAT R EKEREF. —
A EHFRRAEEBERI] W REE- BB

RiER

2012-03-05  F$B/MWuxi
2012-03-06  Fxil/Suzhou
2012-03-07  i##l/Chaozhou
2012-03-08  #JH/Meizhou

2012-03-10  {ib/Changsha

it #E Cordier
HEBREATENEENEHESEREBCRAESXH NN
=, TRTFIEHNSEBE,

RBER

2012-03-16 [ JH/Guangzhou
2012-03-17  EEFK/Chongging
2012-03-19  ##/Guilin
2012-03-20  EFT*/Nanning
2012-03-21  %3%/Dongxing
2012-03-22 £ #/Qinzhou
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& 1EiE3h-Corporation Events

BHERA “ODEBNY EARRIIEEE AR M
Wente Appointed Official
Winein “Bridging Cultures”  Art Exhibition

20125E3H2HE £, B MEBEAERERASOEN OB ZAR
WHEEEEN R, FEASCGETEERKZIR, EREITASKA.
(ENEE. XEFSNSERREHALSI,

B 2012/03/02 ithex: JMFEREIERS

I HREERITT MNIT
ARFENBEEFEEmER
ZJC Bank——CVNE Wine Tasting

HRMNEREEIIFRENZE BB AF. FHROFFRR. DREAN
R, TREBRNEZHEIETFR—TZAXANER, 3F9B ME
BROBNEARTEHERLES, SEA—BDZXNIAER.

BH#i: 2012/03/09 i [MEAILEEEE

BE “NE#R” TiEBAVSE EAE BXTRE
First Championship Contest of
Dragon Lake Golf Club

MBS RRBREFENERE AR BREREE, HEFERE
VIEEYMEENEHERLERTESEMRGE L, ILARBHSR
RZE| R FFEE ARG R,

B#i: 2012/03/21 #m: [MARBERKHKE

* =7
' Rt I W A Bh
HERE2H  SHRFFIE ﬂ-\

B SIS e S

B

BiMZIkERXHT EEREZ R
Star River International Gourmet Culture
Festival——rFrench Food Trip

RUTEH RN, RERBNERTHSR, RRERESER. THE
TEEEZNMERETE, BEBEEEY AERESFRAELTIT
FIAEEE, FREEREZR,

B#: 2012/4/21-2012/4/22 $os: [T

BITREGRSR—RREBEEZE
CBC Wine Tasting——The King of Bordeaux Wine

RBEERE, ARCHSR? SASARRRTERMNENETWRRERE
=, RINITHERER, RE—RRREFE, XEXTF.

B#: 2012/03/05 #h: &DEREROKESRT

FiETA

FOEi: N
Beautiful Lady &
Wonderful Wine

ERMERCEER
—TNRABERE
Enjoy a Special

England Life in Poly

RIMCRRMAETE, EWOK | =8, BTEXR, hETXA &
. SRABE. WRHES. SANEANBTHAAZNTE
MIERME - ILEBREGS | B, THXTIEEREERRITE
g R R AETERE, TREZ AT REBRE,

BHi: 2012/04/12 #18: &7 - FiE HH3: 2012/03/08 i1&R: MK AL EEES
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Product Awards
R

1EE France
BN R /RS AEEH

Selection Jean-Pierre Moueix Bordeaux
IREEE TS
CONFE RBXTHREDRE~m

SEEBRE (HRMNEE ) AEEB20104E
Domaine Pierre Labet Bungudy Pinot Noir 2010
TEIRR IS ZEAT ( Alen Meadows ) burghound.com 895>

E ( FE—RE ) IEHEHFH20105

Domaine Pierre Labet-Beaune

ler Coucherias Rouge 2010

TR AL Z8Er (Alen Meadows ) burghound.com 9143

REBE (EE—RE ) 4HETH20094F
Domaine Pierre Labet-Beaune

der Coucherias Rouge 2009

BRI ZEAT ( Alen Meadows ) burghound.com 924>
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TR HIE Australia

R&RERITHEE2008F
MadFish Shiraz 2008
TR EWET-05 37 8 James Haliday 904>

R EBERLTEEBE2009F
MadFish Shiraz 2009
VAR EW -5 57 James Halliday 924

PR ZE Argentina
ERMBB S CRTEEER

Santa Ana Reserve Torrontes
IREEETI S
CONFE RBEXTYREDE M

New Product Preview

R k==t

REHRHESISRATRK

Paradiso Sparkling Natural Mineral Water

HOEHATFRAFIFREHTLET, F/REBEHNLXMERZSHE R
FRKNRREBE A E LR R I RAGIE, TRAFN T/, £
FOBRAKRNUENGES, BEEZMHAERARBRROMET VTE.
EWEZNEIKERISH “Les Grandes Tables du Monde” Ug
F, BNZIEEmE—E IR AK.

MENEZRNEEIEER

Saint Clair Omaka Reserve Pinot Noir

HRRUBERRSMH=RFEER~HARSE, EHTAERER
PENETFIRE, TERETHRREAEERK, F69%H
FEEBARRBIISO%M IR ZESGABHRER 101 A, SEREEY
RREZINEHTEREMERNEASE . MEEEHR N,

MEHEBEEEE

Saint Clair Wairau Reserve SauvignonBlanc

kEHFAZADERNRAS~X—AFRL (Marlborough ) » £
LEAEEREPFR TWarawd S HE R, RRORGESXER
ERARATS, NI HIE, SBREAERRETE 2,
HETOREHAER. 2MCFEHFEMRE, URTEEX

R4S 0K o
MEETERIHER
ChateauLynchMoussas
o 1806F R R HZEORMINBE R E, MNTEEFDBTEMRSE
(Pauillac ) , MskBEIR{AERE ( Chateau Lynch Bages ) #iB
¢ el EWERIE (the Lynch family ) BT 184, LKA, BEE
ﬁ BAER TR, MBOEARE, EHEEEEMIe CastjatiEHT,
! FEREREHNERE, EFMETEE, BREATIES,
FEERTIEHEER

Ch.Fombrauge Rouge, St. Emilion Grand Cru AOC

EREPSHREITEHEI6HE, SERERMREEENETZ
— DIABHEWEERE ( Chateau Pape Clément) AL /R
ZEREAITIU/RYY- 1948 ( Bernard Magrez ) #BMEE, @&k
Sk, MEFESE, BNE (REEE) & "N RSNE0FEE
HEE"
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Aussino News
SRS

2012EEHHABRERBRE TAFR
Aussino to Host 2012 Wine Idol
Competition in August

HEFNAEREREGHEBRERBESEIG BN LK
WEGZE, EREEFEEERERFRNTERY. LHED
RIMEFLXBNCEAHE, HREFESFNT, BRiEgs
AHNLEFEEEN R

2012 EEHE BERAEKBVRET2012008A88 AR, L
L TN BR. RIXEIREST, FIRETAEI13RIEFHADR
B, BRUAKBIOERBRNE G B HONA, DIRNEZX
SEEAREEBEMRAMASIREFRMR, EXAEHINER.

RFRF2012F108 198 EFAIERETH01 2EEAE BT
AT, RBEAEZAD . ERERIKTURE S FRRLER
BT AN, RAFEERRERREARMEEREE LMNA
FARAZEEGNEERS AR, AXFLEN, FELERE
HEVERERT U B FRESIMAR L, X TRBEBSHNES
WIERREEE ML,
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EEEFARHE20125ZEES
Aussino Shines in Sugar & Alcoholic
Commodities Fair

2012E3H23-26H, B E I ZAEMERES, £ SERTH
BB IBIMAIR L A 85T T KARIT, INE AR SN EERTT
KR, ZANERACIEMNEE TR, NEAFAENBMSRAH
HEINRE, LERRERA TEES ERWNERR. B4
EAMZAEE TR, 182302 RK&umEHiin e En PR
MR E BB, BEl TS ELALHER,

KEEES, BRUTRENTHERET, PMRIERETAREL
2 ( Christian Moueix ) 5EBB B TIEST N @& ET
HH IPMAHEETNGE” RIEREEE, I RERRTUAEF
ZIRENNE T RERSEAEERINEATE, —ZRBEAR
ITEREMENER “TARERE AR o MR ZAKBEEER
WL EREG, FRKEBAFIFI/REL LT REHN ( Paradiso,
Udine ) IR AR REHRRARBET RKo

EREHEEERSRERARM
Aussino Launches Weekend Wine
Appreciation Course

ATEFMHERMS FEAEEEFENTER, EREFEILRO
BEHEEESEMERERRY, L¥REEANLZHAE ST
K8, BMEFBEIERES, haERNF ARRNREZEIZ T
BEEXURIR, REREFESH, BETRZERNER,

EEAEHOXATO—EMKSITHEEBHEENXE, 242000F
MAEEBRZ BB RETENERSEARE, 20114
ERT T RMNEEEEERNRN, RAENTERETESED
FOEEEH A, 47521 BE METHAERN T HEEIA
WRTE, EEREEE O ENEEEERSEES)
MHBERERAFIRE, AXREHANEEEEEREERKX
ME—FUIRBONEHIT . =R d 0 BABEFE NE T, —
HONNEFIREILZRMRANT BEVR AR TS BN T4
B, mEEFARRENSREFEE, ETFRNNAIUR
K, BEESAT T RIE T ERRE L IZRE.

T—HRIER TR 19B7E METT, £BA "ELEEES" ,
BRI HRRFEREER RS . HRBEZRZX, TH
HHMTER, HALERNMEMNERERLEZE, NREEHE
BANMBNIE, BEAFAGEENESMIE, EAEHI6H
16K "BEEREE" R’E. BERFEEUTORE THELH
SENEZHRARFEERLERE, IHRBELR. LB TH=
WRRAYE, WHEEEZHBBEFENTR, SERVIER.

EFE201 21t A EE L K AL IR F R
e 2012 Aussino Wine Culture Tour is

WellUnderway

"B EEEXXNKAEL" AEREE®EXXL RO,

BERF20122F 12108, UMD EE— "FEBFNEL" |
CRIBSEEET o REEEALTE M ERERTE® K

T, KEEEBLRGEENTEML, §HER— T
—MEE, UEBEE. BRs. XUHENEEERESER,
rEETHRE-RASHFEEX L. EZHEEFENR D5

o

F—FERESHTEN "FERNL" , FfL. ER TS
AR EESTENEE" . READN, REIE" . "HH
SERB EHARIKE" REES EHBELEERMNNNBEEE
MR, ITEEEEHEEENN T BEMABERMHERE
REBHFR. B ZEMkX EEHEE T, ®IEN. B
Ko KE, BEWEs—REEGEXUEERFE,
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BATERE:

235 L BUNE A0 HEEIHH IR EHA
LondonBusinessman Splashes £200k on
Armand de Brignac, including Midas

HHEEZEAREBUNZEERIHE T E R E—2 MY
Alex HopeHI28%5 EF., SA4BERERNMBETHARER
£PlayGround, Alex Hope—BEgh g2 7 BId20 F EHNE
AT IR HM R, HPaf—8EmnAh12.56 0 &EEM30
FEZMA KIKE" HEEFR (Armand de Brignac 'Midas'
Champagne ) |

BN ESH S I Alex HopeXie 5 K410 BRARTTE
PlayGroundiXil, HthZEk AT BEHFRNFOMAEMA K
HRE" FHEBEN, RASERIERER T LHEE% (2001. K
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=RESE) MTEM (AENRA) . BERENEED, BES
SRIVENBIRSETELE ERARTNEREERIEE, EA
EBENIER 2 H o

B RS2 TEGeorge Panayiotoudi: BRI ER B SE,
MAEERE ORI S . SHNE2EHAC0R N FEREL FEE
TR ERRSFEIMNTE, EROAEHNEN LG LHE
BT B

LREAlex HopeBr 7 BHKA “XKIXET" BEFRINEIEL T 40750
SHENBRARESER. NEI000FHIASRAF IFIE AR,
HEBT1.8HEEH NG, MIEKEHA “KIAH" BEERAN
%, BERH T ERESMBERENNRS L.

BHABARTE T E KR =R B R 5 R

IMNERRHFRIBE
Malbec World Day Celebrated
in Guangzhou

AR, SEAITRRELE N EAEEREST RS EEDESH
g, BEREVESRIEEEEE, 2EES MNEERESAE
JEREEEAM HRIEER (Mabec World Day ) ” iEEl. BHEH
AFREEE, BASNKENRAR %, FR10KIEOFAIHR
FRmPESmE . EPNEXRPEEBT, FWAREEMNE
NERABRR KR AE BTN SBHEREFE, RhREF"
Eop L]

BERBLONSHRMENNR. EREVETHRREE, &2
TUHARRNES B UMLK, "t "REATEACDKNE
BB o NETERHNE—RmFNERMDE, BHFENER
HILBRIK, BRREAENLFRELE, REIEXREZE
NELZPZEET, GRETHRNEEE —FHNREER, &%
kBELZEHUENIZEENE,

ELMEMREGGALOERANAE 2—, LEEGFAEHE
AETHEPREE, TERES (AEEE) (Decanter) . 7%
BBEIBEREFEAR, EZaLERTABROEREM,
HHRIDER" AR MERMBXESENKEES, FE
B RIB LA RS M & B ENREF T,

20124 &M B H EIB S LM KR E T H
Vale du Rhone Expands China’ s Market
Share in 2012

HEl, BaadanmlihaEEas0lver LegrandSe AR R
Ml aure Vaissermannz LRIk E S/ 7 201 28 P X FE =, 1R
BEFIELEE. ATEDY, BISREAIEAELE=XTEH
FEIX . IR 2000F FIB%IE K EI201 1 5E14.9%, [RIRT, B
AFEKIERERSPENHORLLRE (FIOEFEEKI00%) o
Kk, BOAEEER4SLAESS. KFHNRR, FRAN
BABEZEZAERMSEES Y. HFHFEE, Z&nh, &
Wk, BRAEXHABESEARINE—ENE LG, FMNE
NAEME, SPEEHEE Sk,
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Opening Ceremony

FTok AL

Charity Foundation
SN2 N2 1 JBEZ Aussino Wine Cellar

AJK Daging

/A, L EARE X ABB AR 55 v 08-09

No.08-09, Weiheng Times Business Center, Rang Hu Lu District

EB15/Tel.. 0459-5006788

&Ll Tangshan

#hit/Add.: DERKSHRIE3E XK A RIC A E Qe
SEY), ERBVERTEFESVFARESSHUEELT P, LEE 1-1-103S K& Ground Floor, No.1-1-103, Triumph City,
HALAEESRIEANT. EAYMEE, EFESRERKNER, the cross of Wei Guo Road and Chao Yang Avenue

Bih/Tel.. 0315-2377722

EREEAZERES20124F2H20124F3 AT & &R

. . . . . . % Dalian
Aussino Charity Foundation Financial Bulletin, Feb. - Mar. 2012 A el
#Ht/Add. . FIILRAOTHREESSS
4. JT RMB No.53, Chang Jiang Dong Road, Zhongshan District
AR K P RER \
Initial Account Balance ¥1334514.98 [BiE/Tel.. 0411-86897851
L
[N ,é.:.EKF',D,m ¥8372.61
Income Charity Account Interest SR Aussino Wine Shop
égh%r?s)iilim Interest ¥211.69 57 Namng
b Hitl/Add. . P8 SR RIEAES 1 SEH4 1 SH—R125HH
ESioa EEN
Miss LiongSho:)ping Donation ¥ 8000 Shop 12, Ground Floor, Building 41, Gao Xin Yuan, No.31,
M BEE OB Ke Yuan Avenue, Xi Xiang Tang District
) ¥ 9220
Guangzhou Donation
IEREEZ OB N
Beijing Donation ¥ 6260 1Y, Zunhua
KEERE VIBR Y1240 Hi/Add.: BABKZIE/NK —EEH
Tianjin Donation S3-13 Shop S3-13, Ground Floor, Tian Zhi Run Garden,
L}gﬁiﬁ’bjﬁ%ﬂ ¥ 1050 Yu Gong Road
Shanghai Donation %ol 0315-6603588
- =l Ay =K e ol -
EBBEZ OHER Y500 ’
Hong Kong Donation
A FERHT Jamusi
A ¥34854.3 n i .
O e SALAdd. BFRECHLIIERA0S TR R —
H ERBIVEEESERSESEELF Ground Floor, Municipal Architectural Design Institute, No.40,
. } ) : ) ¥ 900000
Expenditure Transfer to Aussino World Wines Charity Foundation ) -
Zhongshan Street, Xiangyang District
- seholorhip and Aid ¥5400 B3i/Tel.. 0454-6011189\8845288
TRABBINFIR RN ¥ 60000
Purchase Desks and Chairs for Yunlong Hope School 5B Aussino Wine Corner
A 4 e
T.:.;rl'lS'Ezﬁ » ¥ 065400 FEMR Guilin
Bt s #A/Add.: IBEEE22222H Buiding 2, NO.22, Yi Wu Road

Current Account Balance
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;Eiﬁﬂ

¥

ol & S e sl & I

© EMEAERE Aussino Cellar & Gourmet

ERMEEEELL: ER5EANXEZS

hiit/Add. STAEIRSTAEHE B R 45 X s /A FEHEFE HA206 S
Shop A206, Gui Hua Street, Chongqing Jiangbeizui Central Business
District Central Park, Jiang Bei District

WEEEEZ ), ARRRFEE—M#R, —MDE, Lol
B, BENERHENEAN=SME, NEEX—Z2IRE, £
MR RIFF AT

FERXEZENHETT, AEERASERHNS)I5RES
SNRBFKE, FTHRLENEAENS, Wi EMNBEES
A=,

BEBEIRRSE, FHERIERNNSH, S ANENEEEES
R AR EECNEMRE, EXERRBERNRD
6, m—BEERRER—OXBER, ALRBAMARK, £
TERAIZAL R

I BT AT T TIEECBDHR R S X HE AR R, 1
EOERLCEAMNAEMKEANSEGETE. 2R 1A
EBBA—HHNTRBRE/H. RMANRET, BT
B, B EEAZNRBERSTHIBBEES,
FEAIRRN L, SENAEGEE, I EAREHHNER
BEED, LABRSE—RR2EZFHENEREIXT, B8
SELL "R BIRSEHATIE,

6 EME#EZE Aussino Cellar

B ETEmRERANE

THAI DR, BHART, SERENT, ILHNEER,
FILNHCRE—SS, INRENTHREEETESS, 2F
=, BEXEN— T,

RIEHHIDO R, BARUTR, BEROVKSEN, RBHNERLOR
ZE TR, BANARRESR, BE ETMRENLE, BI11RkE
12MER, BRERANTSF, L5, —MIABNZEHS
BERRE. IRIMIHANGEHNNAE, BLELEANTIEER
RTEE, BI—5#5, KEMNREEERES TRONABARE
AR, BESEIIX BRE SRE AL AR

TikHE, WK, TRRIENF. TREFRAREL, E2BE
BABAMAESR, X2, BEBERREMNLER.

1000% L HNEEER, BLEDUAEZERAITINEE, &

Hoib/Add. BIRRIERESHIKHNEM 1014035
No.3, Building 101, Victory City, No.5, Jian She Da Dao Dong
BiE/Tel. 0762-3698388/3698188

AETMRAENBRENING . AASRUNEEM. FR—
MEB, TUHmENZEEEEER, XTEMNIHESERNTE
%, flpad EWEEMEXER, 5XBHELE, AHEEREN

EEER,

TREEBEAE—MNEBATRERT L. KEENIRAE
Ko FEMNEEERES. RERE. FHEEMRERL A&
R R EN A @ BRIR R BHEE X o

AREREBAERATEATIIE T LRNLEX NS, ARF
RASHARSNEN, BAZFRHES. B, ESNK
W52

EXE, RN, TMULRER, FEBRRNAE, BB
BTN
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Events Preview

TEENTIES

#4FR
Weltachs

5]
3 JpRtE: 2012.5.21 ~ 25
AT R WML SN BT, AR -
EERKENERE, LERSHR FELKEHF~E, A TEEE
EBES ZKFEXCARGIESNGFERERE, RRERARENRKE
Fo M{TMHF~ORER, #HMAR, RESHEKRES NKBEWH
KBEZHANR, WAAAZEER SN KHEEEBELEZ —,

aussino.net=iE15/020-3898 3188-606, 2=/,
For further information, please visit our website http:/Avww.
aussino.net or contact on 020-3898 3188-606, Ms. Li.

HEETABEBENZER

Vinexpo Asia-Pacific

S JpRTE: 2012.5.29 ~ 31
T &E

kB30 M EXRNBIT1000 FEERZGELY O/ E~ZF, 10500F
FARUBAMURFENEEBRILE™5, Vinexpo Asia-Pacific/2 I
AHb X #FE— fm%ﬁﬁ§$,§@ﬁﬂﬁﬁmﬁﬁ%%%%ﬁﬁﬁ
BHRASERRES, RWBFESE D /OHAl 1-Booth EF94S AL

s CEREITO

Ceretto

#JMRTE: 2012.5.23 ~ 25
H#METH: FL=%, dem, &4

“HEBEN R ERENER, MRARE MBI, AEIEA
R, RESAMET, " XHEBAFENEBEE, RRKBXEE
BTk, BEIOZFNHSE, =RABBERNEALRES
FERLEE, OB HRARRBHNERER,

AL R D EEESR _ .
Castello di Neive Marcarini Hﬂ"r:nll

BERRES, —MRAEABDNMBBRANEEE~X, —HMkK
ERSZERRWBANRGIREE, HTZXKZOENAERER
HHIEIS00ZFNHE, —RX—KRNEAERESFENRBAOE
B, MEHSH AR L HER,

#JpRTE: 2012.6.1~6
oy A, TH. Bl BN, EH

R P

Two Hands :..- G :‘,.;
A 2012.5.24 ~ 26 N
2EH: B, BRE. ARE

“XVIZEEMNREARERM " WNE, 1999FHB N ERBEEH
WARRBKFOSHAE, EZRBEXESDANETCATHREL
o, BETEXE, WEIRKRA "BFHREANER" , 28
——PNESERERT (FEBEURR) %5 "2XERFEHE" K
SHBEE,

BFEEE
Vidal-Fleury

ZRtiE: 2012.6.22 ~ 23 _Fx * -
T EL B

HIEBFRETAMX RS Z0E, REI7T81FEREETIBNEY

EENERE, JEEEI18 AJoseph Vidal—4 1B KIERE T AR K+ H
FREFMMRAIEEEEL, FERENE NEH2Z~X &
BEREMUMNER, XHiEmE—R—RibEEATR, BEETHEIEERE
PSR A N

it WENTE

o pmtiE: 2012.5.25
A fipE

EEBEZEET1883F, EXERLREANREHK, BRCE
FERFEABRTFED, RREOFINERSMLNDSEEEE, &
R—RSRRONMNES £F TN MNBRORK, BIOEERE
—RER!
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KRB R

Terra Burdigala e
ZHRfiE: 2012.8.27 T
FEhiim: BERF

BFHEFNNRBRERSS BRREEAZSEXNBRBERK, HT

FHERALERVAEE "B ( EREERERER. HEREEE

ﬁ_E’] ?Ef“l%ﬂﬁ E’?ﬁr‘ﬁiﬁkﬂ’]iﬂﬂ%?ﬂg}, AFR “BAERE
AEBRERHAEIRBHAENGTEHE,
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“RANCHISE

TREBAERE, BERIEMSY

CERALSEENEET
cEMEED HRAETHELHE
cERER FEMHBIMEELH
cEWEER WEmANERS
cEWEEY SUBRENEE
cEWEERE SRERELLH

I Bdk s EF

RNEBETFNETRBETIL, HEAREXLE
FMepBEC—RBUMNBETEZTHERNERE
V2EEHEEFRMN—F!
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FRIEINER SR

REEEUERENE ;

- BEEEERA , BRIINERSERME ;

- BEE3005 s LRSS |, BeiFiSBIics
- B—ERHERENERTR

- EREEHEEIRE.

= EE ISR

(R, RER. BANERRIRLT

- EER IR REEHET
IR S R TREAEEERRE)

- EEREIRS

CrEEEL . "EEEE" IEEAREEEERG
B,

BESUWESE

nEA#Lk 127 020-3898 3188

waadhégaé‘%ﬂawwuo

www.aussino.net
Http://www.ceretto.com
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THE LEADING FINE WINE EPECIALISTS
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